“Our investments in our Total Home strategy continued to drive
growth across Pro and Online this quarter. Our ability to reduce

expenses while improving customer service reflects our effective
productivity initiatives and the hard work of our associates.”

— MarvinR. Ellison, Chairman & CEO
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Q2 Total Home Strategy Updates

Awarded $100M+ — Same-day
in discretionary and DELIVERY 3

profit-sharing bonuses
to front-line associates

owes MV Ps

PRO REWARDS & PARTNERSHIP PROGRAM

Launched same-day delivery ¢ Expanded rural merchandising
nationwide on Lowes.com s framework to ~300 stores

and mobile app

Continued Pro growth as we
scale MVPs Pro Rewards

program and new digital tools
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LOWES

Providing a full complement of products and services for Pros and Consumers
alike, enabling a Total Home solution for every need in the home
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