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CEO LETTER
As we fundamentally transform the way we serve customers, we must also 
be a transformational force for our people, our communities and our planet. 
Because to be a great company, we must be a great corporate citizen. 

When the COVID-19 pandemic changed our world, we invested $340 million 
to support our associates, healthcare workers, first responders and 
communities. In addition, we committed $50 million in charitable 
contributions for our communities.

While Lowe’s takes a lot of pride in being a business that helps people 
“do-it-yourself, “ when times get tough, we believe in “doing-it-together.”
Whether it’s a natural disaster or a global pandemic, being on the frontlines 
of serving our communities through crises is in our DNA. Our purpose 
drives our performance, and our teams put the people we serve at the
forefront of every decision we make.

Our mission is clear: Together, deliver the right home improvement 
products, with the best service and value, across every channel and 
community we serve. 

Four key strategies drive our progress on this mission: merchandising 
excellence, supply chain transformation, operational efficiency and customer 

engagement. Woven into each is our commitment to sustainability - of our 
products, our people, our communities and our operations.

We care about how our products are made and how we support the  
people who make them, so we have systems in place to secure high quality 
products from vendors who protect worker rights and the environment. 
We’re bringing more innovative, efficient and eco-certified products into  
our portfolio, and we’re helping customers leverage these products to 
reduce their own environmental footprints. In fact, the U.S. Environmental 
Protection Agency (EPA) awarded us with one of its highest levels of 
Recognition — an ENERGY STAR® Partner of the Year Award — for 2020.

As one of the largest global retailers, we have a responsibility to build  
a cleaner, healthier environment for the communities we serve. In  
the past year we set carbon reduction targets that align with the Paris  
Climate Agreement and made significant investments to reduce our  
carbon footprint and increase the energy efficiency of our operations.  
Our first utility-scale windfarm partnership became operational in 2020 
and we continue to explore opportunities in renewable energy. In 

recognition of our progress, for the first time ever, Lowe’s was included in 
the 2019 Dow Jones Sustainability Index for North America based on our 
sustainability performance.

To succeed long term, we know the most important investment we can 
make is in our people. We’re focused on aligning our culture with our 
strategy and fostering diversity and inclusion, dignity and respect. In 2019, 
the Human Rights Campaign, Disability Equality Index and the U.S. Veterans 
Magazine recognized our progress. In the years ahead, we’re doubling down 
on our investments in our people — including new training and education 
opportunities to help our associates develop skills for the rapidly changing 
world of retail.

In addition to investing in our own workforce, we are also investing in the 
next generation of skilled trades experts through our Generation T (“Gen T”) 
movement. Led by Lowe’s, Gen T brings more than 80 national partners 
together to raise awareness of and advocate for education in the trades. 
We’ve built a first-of-its-kind national marketplace for connecting people 
to prospective apprentices and jobs — and this is only the beginning.

This is an unprecedented time but we remain focused on building on the 
progress we’ve made with our Retail Fundamentals Strategy and taking the 
right actions and making the right investments to drive sustainable long-
term growth. But greatness isn’t just about doing the right thing. It’s about 
doing the right thing for the right reason.

This report outlines our commitments and progress to address the issues 
most important to our customers, associates, shareholders, suppliers 
and community partners. 

Sincerely,

MARVIN R. ELLISON
PRESIDENT AND CHIEF EXECUTIVE OFFICER

Our mission is clear: Together, deliver the right home 
improvement products, with the best service and 
value, across every channel and community we serve.
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Lowe’s Companies, Inc. (NYSE: LOW) is a FORTUNE® 50 home improvement 
company serving approximately 18 million customers a week in the United 
States and Canada. With fiscal year 2019 sales of $72.1 billion, Lowe’s and 
its related businesses operate or service more than 2,200 home 
improvement and hardware stores and employ approximately 300,000 
associates. Based in Mooresville, North Carolina, Lowe’s supports the 
communities it serves through programs focused on creating safe, affordable 
housing and helping develop the next generation of skilled trade experts. 
For more information, visit Lowes.com and see our Annual Report on Form 
10-K.

Since our beginning, Lowe’s has focused on operating responsibly and 
providing outstanding customer service. Our mission, “together, deliver the 
right home improvement products, with the best service and value, across 
every channel and community we serve,” guides us every day, and is evident 
in our sustainability strategy and vision statements. Lowe’s is an active 
member of the Retail Industry Leaders Association (RILA) and the National 
Retail Federation (NRF). We also collaborate with the Green Chemistry & 
Commerce Council and the U.S. EPA’s SmartWay, ENERGY STAR® and 
WaterSense® programs. 

“Building a Stronger Tomorrow, Today” is Lowe’s 17th annual corporate 
responsibility report, outlining our approach to sustainability and 
highlighting our goals, performance and progress to date. Our core focus 
areas include Product Sustainability, Our People & Our Communities 
and Operational Excellence. 

This report covers our activities between January 1, 2019, and 
December 31, 2019, and references the 2016 GRI Standards and the 
Sustainability Accounting Standards Board (SASB) Standard for Multiline 
and Speciality Retailers & Distributors as well as Building Products & 
Furnishings. Quantitative data included in this report do not contain 
Maintenance Supply Headquarters information1. We received external 
verification of our 2019 Scope 1 and 2 (location-based) greenhouse gas
emissions data. For questions regarding Lowe’s corporate responsibility 
activities or reports, please contact Chris Cassell, Director of Corporate 
Sustainability, at socialresponsibility@lowes.com.

1Our carbon data is the only exception, as it includes Maintenance Supply Headquarters data.

ABOUT LOWE’S &
           ABOUT THIS REPORT

ASIA

CANADA
249 stores

237 affiliated stores
25,000 associates

UNITED STATES 
1,728 stores

271,000 associates

NORTH AMERICA CHINA, TAIWAN, 
VIETNAM

150 associates

INDIA
2,250 associates

Store location data is  
as of January 31, 2020.

https://www.lowes.com/
https://lowes.gcs-web.com/static-files/553cece5-19c5-4144-bb6a-fb1af1ec04ab
https://lowes.gcs-web.com/static-files/553cece5-19c5-4144-bb6a-fb1af1ec04ab
https://www.rila.org/
https://nrf.com/
https://nrf.com/
https://greenchemistryandcommerce.org/projects/retail
https://greenchemistryandcommerce.org/projects/retail
https://www.epa.gov/smartway/
https://www.energystar.gov/
https://www.epa.gov/watersense
https://www.globalreporting.org/standards/
https://www.loweslink.com/llmain/pubdocuments/sasb_table_2019cr.pdf
https://www.loweslink.com/llmain/pubdocuments/lowes2019_ghg_emissionsverificationstatement.pdf
https://www.loweslink.com/llmain/pubdocuments/lowes2019_ghg_emissionsverificationstatement.pdf
mailto:socialresponsibility%40lowes.com%20?subject=2019%20Corporate%20Responsibility%20Report
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RAW 
MATERIALS

Wood & pulp

Copper

Steel

Iron

Petrochemicals

Etc.

SOURCING &  
DISTRIBUTION

Distribution centers

Millwork facilities

Transportation

Global sourcing 
offices

CUSTOMER 
USE

Product use

PRODUCT  
MANUFACTURING

Indirect suppliers

Tier 1 suppliers 
(Private label and 

third-party branded)

RETAIL  
CHANNELS

Online

Retail stores

Pro onsite

 Project specialists 
onsite

Contact centers

END 
OF LIFE

Product disposal

Materials recycling

LOWE’S VALUE CHAIN
UPSTREAM LOWE’S OPERATIONS DOWNSTREAM
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ENGAGING OUR 
STAKEHOLDERS
Lowe’s proactively and regularly engages  
our stakeholders — those groups who impact 
or are impacted by Lowe’s operations — to 
better understand their needs and concerns, 
and to guide strategic decision-making  
and continuous improvement. Our active 
collaboration with suppliers, associates, 
shareholders, customers, local communities, 
governments, industry associations and 
nongovernmental organizations (NGOs) 
enables us to monitor emerging challenges, 
trends and opportunities.

STAKEHOLDER
    ENGAGEMENT
& MATERIALITY

MATERIALITY 
ASSESSMENT
Understanding the priorities and expectations 
of our stakeholders plays an important role in 
how we set our strategies and goals as a good 
corporate citizen. In addition to the engagement 
activities listed on our website we periodically 
conduct a formal materiality assessment. In 
2016, we engaged a third party to facilitate this 
process which included interviews with Lowe’s 
executives and research on sustainability 
topics important to customers, associates, 
investors, suppliers, NGOs, governments, local 
communities and industry associations. The 
results, outlined below, were validated with our 
senior leaders and inform our sustainability 
efforts and reporting. In order to remain 
current, we will refresh these insights through 
a new materiality assessment conducted 
during 2020.

RELATED RESOURCES

  2019 Stakeholder Engagement

https://newsroom.lowes.com/
https://www.loweslink.com/llmain/pubdocuments/stakeholderengagement.pdf
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MATERIAL TOPICS

TOPIC DEFINITION WHY IT’S IMPORTANT ASSOCIATES SUPPLIERS CUSTOMERS PLANET COMMUNITIES

Supplier Social &  
Environmental Practices

Help our suppliers enhance their labor management 
practices and reduce their impact on the environment

To protect the workers and communities where our products are manufactured

Sustainable Sourcing
Ensure that critical raw materials (e.g., wood, metallic 
minerals) are sourced responsibly and with minimal  
impact to the environment and society

To ensure supply chain continuity while improving the environment for future generations

Product Safety
Minimize the potential human health impacts that the 
products we sell could have on customers

We are dedicated to providing safe products to our customers

Eco-Products
Offer and promote products with superior environmental 
and health profiles compared to traditional products 

Residential housing has significant impacts on energy, water and material consumption

Store &  
Workplace Safety

Maintain a safe environment in our stores and facilities for 
our associates and customers

Strong safety practices protect our most valuable resources — our people — while reducing 
claims and lost productivity

Associate  
Well-Being

Build a work environment where our associates feel 
fulfilled and productive, and support them and their families 
in leading healthy lives 

Engaged and healthy associates are more productive, miss work less often, provide better 
service and have longer tenure with the company

Culture, Diversity 
& Inclusion

Foster an inclusive culture that enables everyone who 
touches our business to thrive and contribute to our success

Increased diversity drives better ideas, positive business results and a greater connection 
with the communities we serve

Associate Development
Enable and empower our associates to pursue education 
and career development opportunities

Our associates are our greatest strength, and strong associate development programs 
help us attract and retain the best talent in the industry

Community Development  
& Resiliency

Be a responsible neighbor in the communities where we 
operate and live by making a positive contribution to the 
local economy and by providing support through community 
partnerships, volunteering and product donations

Strong, vibrant communities help us attract new talent, help sustain our business and 
provide great places for our associates and their families to live

Climate Change, 
Energy & Emissions

Minimize our contributions to climate change (across our 
value chain) and manage its impact on our business through 
efficient use of energy and GHG emissions reduction

Investments in energy efficiency and renewable energy lower operating costs while 
protecting the environment for future generations

Waste
Minimize our waste creation and increase waste reuse and 
recycling from our operations and products at end of life

Reduction in operational waste decreases costs while reducing the environmental impact 
of our operations

Governance  
& Ethics

Conduct ourselves and our business in an ethical way that 
not only complies with all regulations, but also protects and 
builds our reputation as a responsible business

Effective governance drives better business results and public reputation

Privacy &  
Data Security

Protect associate, supplier, customer and company data 
from illegal and inappropriate use

Strong data security and privacy practices prevent financial and reputational loss for 
customers, associates and our company

Through interviews, research and analysis, we identified 13 material topics guiding the development of our sustainability strategy and sustainability reporting.  Product Sustainability            Our People & Our Communities             Operational Excellence
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PRODUCT SUSTAINABILITY

VISION MATERIAL TOPICS GOALS GOAL PROGRESS

Promote sustainable practices 
throughout our value chain

Supplier Social 
& Environmental 
Practices

Sustainable 
Sourcing

By 2020:

  100% FSC-certification for all wood products sourced from identified 
regions at risk

By 2025:

  100% of our strategic suppliers will have sustainability goals

  100% of our wood products will be responsibly sourced

  In 2019, less than 1% (0.3%) of our total U.S. wood volume was sourced 
from regions at risk, with 27% identified as having FSC-certification1.

  Currently, 52% of our strategic suppliers have sustainability goals 
in place.

  68% of our U.S. wood volume was certified in 2019.

  78% our Canadian lumber and building materials wood volume was 
certified in 2019.

Provide customers with the 
highest-quality, safest products

Product Safety

Commitments:

  All outdoor pesticide products, except Tree & Shrub Care, will be 
neonicotinoid-free by 2022

  All indoor residential carpet and rugs purchased by Lowe’s will be 
free of PFAS chemicals by January 2020

  On track for transition.

  All residential carpet and rugs purchased by Lowe’s after January 
2020 are free of PFAS chemicals.

Help customers reduce their 
impact on the environment

Eco-Products

By 2025:

  Save customers more than $40 billion in energy costs through the 
sale of ENERGY STAR® products

  Increase the number of eco-products available to customers

  We helped our customers save $10.3 billion via the sale of ENERGY 
STAR® products since 2018.

  We continue to expand our eco-product portfolio, as described in the 
Eco-Products section of this report.

As Lowe’s strives to deliver the right solutions and products to our customers, we want to be a 
transformational force for our people, our communities and our planet. To that end, our sustainability 
strategy focuses on responsible sourcing; safer and more eco-friendly product offerings; maintaining  
a diverse, healthy, engaged and skilled workforce; supporting our local communities; and operating 
ethically and responsibly.

In 2018 we finalized new goals to further our commitments and broaden our impact in these areas, 
and in 2019 took a deeper look at the United Nations Sustainable Development Goals (p. 10)  
to outline a program to help us contribute to those targets. Below we highlight our 2019 progress.

SUSTAINABILITY
     STRATEGY & GOALS

1 Lowe’s quality assurance, merchandising and sustainabiity teams are executing a robust supplier engagement effort to accelerate progress towards this commitment.
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OUR PEOPLE & OUR COMMUNITIES

VISION MATERIAL TOPICS GOALS GOAL PROGRESS

Improve the health and well-being 
of our ~300,000 person team

 Store & 
Workplace Safety

Associate Well-Being

Culture, Diversity 
& Inclusion

Associate 
Development

By 2025:

  Reduce our lost time incident rate (LTIR) each year as we pursue our 
goal of zero injuries

   LTIR decreased from 2.4 in 2018 to 2.35 in 2019. 

Focus on the critical needs 
affecting associates, communities 
and industry by supporting safe, 
affordable housing initiatives as 
well as skilled trade education  

Community 
Development 
& Resiliency

By 2025:

  Invest $350 million in our local communities through partnerships 
and charitable contributions

  Contribute more than 3 million hours of associate community service

  Lowe’s has invested $88 million in our local communities through our 
nonprofit partnerships since 2018. 

  Since 2018, our associates have contributed 645,000 hours of 
community service via volunteering and Lowe’s Heroes projects.

OPERATIONAL EXCELLENCE

VISION MATERIAL TOPICS GOALS GOAL PROGRESS

Reduce the environmental 
footprint of our operations

Waste 

Climate Change,  
Energy & Emissions

By 2020:

   Reduce tons of waste to landfill per net sales by 40% from 2010 baseline

By 2030:

   Reduce absolute Scope 1 and 2 emissions by 40% below 2016 levels

   Since 2010, we’ve reduced our waste to landfill per net sales by 
19.4%2.

   Since 2016, we’ve reduced Scope 1 and Scope 2 emissions by 22.2%.

Protect and build our reputation 
as a responsible business

Governance & Ethics

Privacy & Data Security

2 Challenges with the recyling market, coupled with increased inventory to serve pro customers, have led to difficulties achieving our intended target.  Lowe’s remains committed to reducing our waste footprint and will revisit this target in 2020.
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The U.N. Sustainable Development Goals (SDGs) represent a global call to 
action to end poverty, protect the planet and improve political and economic 
stability globally. Although directed at governments, the private sector and 
civil society have an important role to play. Lowe’s has identified five SDGs 
and seven associated targets toward which we believe we can make the 
most impact. We have outlined each, along with a select set of targets and 
actions. Although we are early in our SDG journey, we have already made 
measurable progress. In 2020 we will develop processes and metrics to 
track and report against each of the targets supporting these five SDG goals. 

U.N. SUSTAINABLE DEVELOPMENT GOALS AND TARGETS HOW WE PLAN TO CONTRIBUTE

GOAL 7 Ensure access to affordable, reliable, sustainable and modern energy for all

Target 7.2
By 2030, increase substantially the share of renewable energy in the 
global energy mix

 In 2020, our first 100 MW utility-scale windfarm partnership became operational

  Deploy additional renewable energy resources as we work toward our 2030 GHG 
emissions reduction goal

GOAL 8 Promote sustained, inclusive and sustainable economic growth, full and productive employment and decent work for all

Target 8.2
Achieve higher levels of economic productivity through diversification, 
technological upgrading and innovation, including through a focus on 
high-value added and labor-intensive sectors 

 Graduate 5,000 Track to the Trades students by 2025

 Reach 10,000 businesses pledging support for Generation T by 2025

Target 8.8
Protect labor rights and promote safe and secure working 
environments for all workers, including migrant workers, in 
particular women migrants, and those in precarious employment

  Continue to monitor and update our Human Rights policy overseeing our 
suppliers, including the continuation of our zero-tolerance stance on issues 
of modern slavery, forced labor, human trafficking and child labor

  Continue performing Retail Ethical Sourcing Assessments (RESA) at supplier 
factories (1,102 RESA performed in 2019) 

GOAL 11 Make cities and human settlements inclusive, safe, resilient and sustainable

Target 11.1
By 2030, ensure access for all to adequate, safe and affordable 
housing and basic services and upgrade slums

  In 2019, 84 homes were built and 48 homes were improved through safe and afford-
able housing programs

  Continue to support programs such as Habitat for Humanity and Rebuilding 
Together to preserve affordable housing stock

GOAL 12 Ensure sustainable consumption and production patterns

Target 12.2
By 2030, achieve the sustainable management and efficient use 
of natural resources

 Reduce our Scope 1 and 2 emissions by 40% by 2030 from our 2016 baseline

  Save our customers $40 billion in energy costs by 2030 through the sale of 
ENERGY STAR® products

Target 12.4

By 2020, achieve the environmentally sound management of 
chemicals and all wastes throughout their life cycle, in accordance 
with agreed international frameworks, and significantly reduce 
their release to air, water and soil in order to minimize their adverse 
impacts on human health and the environment

  Update our safer chemicals policy annually as we continue to evaluate 
opportunities to remove chemicals of concern from products offered

GOAL 15 Protect, restore and promote sustainable use of terrestrial ecosystems, sustainably manage forests, 
combat desertification, and halt and reverse land degradation and halt biodiversity loss

Target 15.2
By 2020, promote the implementation of sustainable management 
of all types of forests, halt deforestation, restore degraded forests 
and substantially increase afforestation and reforestation globally

  Obtain FSC-certification for 100% of wood products sourced from regions  
identified as at risk

 Ensure 100% of wood products are responsibly sourced by 2025

UNITED NATIONS
SUSTAINABLE DEVELOPMENT GOALS
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OUR PEOPLE & 
OUR COMMUNITIES

2019 HIGHLIGHTS

OPERATIONAL
EXCELLENCE

PRODUCT
SUSTAINABILITY

In partnership with 
local utilities, offered 

$34 million in discounts 
to customers who 
purchased energy 
efficient products.

$34
MILLION

In 2019, provided more 
than $1 billion in discounts 
to active military personnel 
and veterans through our 

Military Discount Program.

We celebrated the Lowe’s Employee Relief  
Fund’s (LERF) 20th anniversary. The LERF  

has helped more than 33,000 associates and  
distributed over $40 million since it began.

Inaugurated our new Lowe’s University Training 
Center to provide associates with the skills, 

knowledge, insight and development needed to 
deliver second-to-none customer service.

$1
BILLION

Began integrating our multiyear diversity and 
inclusion approach into our corporate strategy, 
with over 181,000 field associates participating 
in our unconscious bias interactive training and 
the launch of 8 U.S. Business Resource Groups. 

Published updated 
policies related to 
Human Rights and 
Conflict Minerals as 
well as our Vendor 
Code of Conduct.

1,000
STORES

Centralized the return 
of core pallets and 

recyclable wood from 
over 1,000 stores using 
existing truck capacity 
through our Reverse 
Logistics program.

$42
MILLION

Supported and 
strengthened our 

communities through 
contributions of more 

than $42 million 
and 330,000 associate 

volunteer hours.

Reduced Scope 1 
and Scope 2 

emissions by 22.2% 
from 2016 baseline.

We were included on the 2019 Dow Jones  
Sustainability Index for North America 

for strong overall sustainability practices.

Updated our Safer Chemicals policy to reflect 
new commitments that protect the health and 

safety of our associates and customers.
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Forbes ranked Lowe’s 
Canada among Canada’s 

2020 best employers

Received the EPA ENERGY STAR®  
Partner of the Year Award

Received a 100 rating on the 
Human Rights Campaign‘s Corporate  

Equality Index for being a best 
place to work for LGBTQ Equality

Included on the 2019 Dow Jones 
Sustainability Index for 

North America for strong overall 
sustainability practices

Included on the Disability 
Equality Index 2019 Best Places 
to Work for disability inclusion

Received Gold recognition 
on the Military Friendly 
Employers list in 2019

Received the Leader in 
Sustainability Award from  

Call2Recycle in U.S. & Canada

Named a 2019 Corporate 
Veterans Champion by the 
National Veteran-Owned 

Business Association

Received the GC3 Champion 
Award for continued work 
on our efforts to promote 

green chemistry

AWARDS &
            RECOGNITION

The Retail Council of Canada 
awarded Lowe’s Canada with a 
Philanthropic Leadership Award 

at the Excellence in Retailing Gala
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COMMUNITY IMPACT

OUR COVID-19 RESPONSE
At Lowe’s, the health and well-being of our associates and customers is our top priority. Our more than 2,200 stores play an important 
role in providing essential products and services to our customers, government officials and first responders.  During the development 
of this report, COVID-19 changed the world in unprecedented ways, impacting every aspect of our daily lives.  While this report focuses 
on our 2019 accomplishments, it would not be complete if we omitted an overview of our response to the global pandemic. Through the 
first quarter, we have invested $340 million to support our associates and communities and have taken steps to ensure we can continue 
to support them safely. Read more about our efforts on Lowe’s Newsroom.

ASSOCIATE SUPPORT OPERATIONAL MEASURES

Committed $50 million to support ongoing 
COVID-19 relief, including $10 million in  

products such as respirators and 
protective gear for healthcare workers  
and first responders on the frontlines.

Empowered all 
Lowe’s stores to 

donate products to 
local hospitals and  
first responders in  
their communities  

based on need.

Stopped selling 
all N95 masks to 

prioritize distribution 
to healthcare 

workers.

Donated $1 million 
to the Boys and Girls 
Clubs of America to 

help keep clubs open 
for essential workers.

Committed $25 
million in grants, 

products and 
resources to small 

businesses planning 
to reopen.

Offered 14 days of emergency paid leave for  
all associates in need, as well as up to four 
weeks of emergency paid leave for those at 
higher risk for severe illness from COVID-19. 

Invested $290 million 
in Q1 to support 

associates and their 
families.

Offered telemedicine 
benefits to all 

associates and their 
families, regardless of 
enrollment status in 

Lowe’s medical plans.

Provided special payments totaling 
approximately $145 million to full-time and part-

time hourly associates to help with unexpected 
expenses and temporarily increased hourly 

wages for every full-time, part-time and 
seasonal hourly store, contact center and supply 
chain associate throughout the month of April.

Reduced store hours to increase  
time for cleaning and replenishing  
essential products while increasing  

third-party cleaning shifts.

Encouraged social distancing through  
signage, including floor markers, directional 

traffic arrows, overhead announcements  
and social distancing ambassadors.

Installed plexiglass 
protectors at all 

point-of-sale areas, 
and were one of the 

first retailers to do so.

Launched curbside 
pickup, so customers  

could be served 
without needing to 

enter the store.

$50
MILLION

$290
MILLION 

SAFER 
SHOPPING

Lowe’s Celebrates  
Mother’s Day with Flower 
Deliveries to Moms in  
Senior Housing Facilities   

https://corporate.lowes.com/newsroom/stories/inside-lowes/responding-covid-19-serving-customers-and-associates-essential-products-and-services
https://corporate.lowes.com/newsroom/stories/serving-communities/lowes-celebrates-mothers-day-flower-deliveries-moms-senior-housing-facilities


BUILDING A STRONGER TOMORROW, TODAY 14

Lowe’s strives to put the customer  
first in everything we do, providing  
high-quality items that our customers 
can feel good about buying. We begin 
by carefully selecting products and 
vendors that promote human and 
environmental health guided by our 
wood sourcing, safer chemicals and 
conflict minerals policies. We are also 
expanding our pursuit of innovative, 
more efficient eco-products and 
educating customers on how to reduce 
their footprint at home. 

VISION STATEMENTS

  Promote sustainable practices throughout  
our value chain 

  Provide customers with the highest quality  
and safest products

  Help customers reduce their impact on  
the environment 

SUSTAINABILITY
PRODUCT

CONTENTS

GRI CONTENT 
INDEX

OUR PEOPLE & 
OUR COMMUNITIES

OPERATIONAL 
EXCELLENCE

PRODUCT
SUSTAINABILITY

CORPORATE 
RESPONSIBILITY
PORTAL

https://corporate.lowes.com/our-responsibilities
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SUPPLY CHAIN 
SUSTAINABILITY IN OUR

SUPPLIER SOCIAL  
& ENVIRONMENTAL 
PRACTICES
Our vendors are the leading edge of how we 
stock our shelves with products that reflect  
our commitments to our customers. We expect 
and require our vendors to act ethically, 
protecting worker rights and the environment, 
while providing high quality products. Our 
Responsible Sourcing team within our Quality 
Assurance (QA) department monitors the social 
and environmental practices of private-brand 
and import vendors where Lowe’s is the 
importer of record. Lowe’s Legal team provides 
responsibility training on our vendor ethics 
program and vendor code of conduct. The 
agreement details social and environmental 
expectations which all vendors must sign,  
while our QA team conducts monthly training 
sessions on various vendor topics. Lowe’s 
vendors have access to the same reporting 
channels as our associates and are able to 
report vendor code of conduct concerns.

We collaborate through Retail Ethical Sourcing 
Assessments (RESA), a unified audit template 
for vendors’ factories conducted by approved 
and accredited third parties. Participating in 
RESA reduces vendor audit fatigue and costs, 
and ensures consistent and effective 
monitoring at shared factories. These 
assessments focus on worker benefits and 
compensation, human rights, health  
and safety, record-keeping, environmental 
compliance and management systems. In 
addition, RESA rewards suppliers based  
on social and environmental performance.

Vendors with a record of strong performance 
are audited annually or biennially while 
vendors with performance improvement 
opportunities are audited every six months.  
In 2019, Lowe’s implemented key 
enhancements to the Responsible Sourcing 
program, including a factory workshop 
program. This program works with factories 
deemed at-risk, which are then required to 
attend workshop sessions and improve their 
performance in order to remain a vendor in 

good standing. At these quarterly workshops, 
we provide factories and vendors with  
industry best practices and tools to develop a 
successful action plan to improve and maintain 
social and environmental performance. In 
2019, 94% of the 32 factories that attended  
the workshop improved performance and  
are no longer considered at-risk. As needed, 
Lowe’s also partners with Elevate, an industry 
leader in sustainability and supply chain 
services globally, to assist select vendors  
with capacity-building and reporting 
capabilities so we can continue to responsibly 
source the best products for our customers.

52% of our strategic 
suppliers have 
sustainability goals.

In 2019, Lowe’s implemented 
key enhancements to 

the Responsible Sourcing 
program, including a factory 

workshop program.

https://www.loweslink.com/llmain/vendorrequirements_prospectivevendorsmba.htm
https://www.elevatelimited.com/


BUILDING A STRONGER TOMORROW, TODAY 16

SUSTAINABLE SOURCING
The Quality Assurance (QA) team monitors our 
Wood Sourcing and Conflict Minerals programs 
as outlined in our vendor code of conduct.  Our 
wood sourcing policy outlines our philosophy 
and commitments to procure sustainable  
and certified wood and wood products, while 
collaborating with a diverse set of stakeholders 
to promote sustainable forestry. In 2019, we 
completed a pilot audit program to promote 
compliance and will be expanding this effort  
in 2020. In addition, Lowe’s enhanced the  
wood sourcing survey application to increase 
data collection efficiency, simplify the process  
for vendors to provide detailed sourcing 
information and improve data accuracy.

As part of our commitment to sustainable 
sourcing, Lowe’s is working to enhance our  
due diligence and compliance program with 
respect to the U.S. Securities and Exchange 
Commission’s (SEC) Dodd-Frank rule on 
conflict minerals. We expect all vendors to 
comply with Dodd-Frank, and in 2019, we 
published a formal conflict minerals policy to 
support our compliance with the rule on 
conflict minerals. In addition, we implemented 
a new conflict minerals survey application  
for our private brand vendors to update and 
complete, ensuring sourcing consistency with 
our policy. Lowe’s has developed and 
implemented a due diligence process 
consistent with the Organisation for Economic 
Co-operation and Developement (OECD), which 
is provided in our annual update to the SEC 
(Form SD and CMR).Additionally, we collaborate 
with NGOs, including the Responsible Minerals 
Initiative (RMI), to benchmark our processes and 
goals against industry peers.

RELATED RESOURCES

  Vendor Code of Conduct

  Wood Sourcing Policy

  Conflict Minerals Policy

  Conflict Minerals Reporting (SEC)

Lowe’s Canada Promotes  
Locally-Made Products   

68% of U.S. wood 
volume was certified 
in 2019.

https://corporate.lowes.com/our-responsibilities/corporate-responsibility-reports-policies/lowes-wood-policy?story_tag[9303]=9303&Keyword=&page=1
https://corporate.lowes.com/our-responsibilities/corporate-responsibility-reports-policies/lowes-conflict-minerals-policy
http://www.responsiblemineralsinitiative.org/
http://www.responsiblemineralsinitiative.org/
https://www.loweslink.com/llmain/vendorrequirements_prospectivevendorsmba.htm
https://corporate.lowes.com/our-responsibilities/corporate-responsibility-reports-policies/lowes-wood-policy?story_tag[9303]=9303&Keyword=&page=1
https://corporate.lowes.com/our-responsibilities/corporate-responsibility-reports-policies/lowes-conflict-minerals-policy
https://lowes.gcs-web.com/financial-information/sec-filings?field_nir_sec_form_group_target_id%5B%5D=486&field_nir_sec_date_filed_value=
https://lowescanada.ca/en/news/launch-of-the-well-made-here-program-in-hardware-banners
https://lowescanada.ca/en/news/launch-of-the-well-made-here-program-in-hardware-banners
https://lowescanada.ca/en/news/launch-of-the-well-made-here-program-in-hardware-banners
https://lowescanada.ca/en/news/launch-of-the-well-made-here-program-in-hardware-banners
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PRODUCTS 
SAFER & MORE SUSTAINABLE

PRODUCT SAFETY
Lowe’s is committed to providing safe products 
that give our customers peace of mind. Our  
QA team works closely with vendors, product 
safety and engineering teams to monitor 
product safety and quality. Our cross-functional 
product safety committee meets weekly and 
reports to the U.S. Consumer Product Safety 
Commission and Health Canada as necessary. 
We’ve made significant progress in 2019 
aligning our practices in the U.S. and Canada 
and will continue to leverage our collective 
buying power to drive product safety. 

We actively audit, test and inspect Private  
Brand Vendor products and products where  
we are the importer of record. Each year, Lowe’s 
authorizes third-party labs to conduct product 
and transit/packaging tests to verify compliance 
with applicable industry standards and state/
federal regulations. In addition, we test low-risk 
products every two years, test all other  
products annually and utilize third-party labs  
for consumer testing with product test reports  
used to make informed sourcing decisions. 

In 2019, we updated our safer chemicals  
policy to reflect new product commitments,  
to guide our actions towards offering even 
safer and more eco-friendly alternatives and  
to drive innovation and consistency in how we 
approach chemical phase-outs. Some of our 
recent commitments include ensuring that:

  All fiberglass insulation products are  
free from brominated flame retardants, 
halogenated flame retardants, antimony 
trioxide, formaldehyde and added  
heavy metals

  All interior and exterior water-based wall 
paints are free of triclosan, isocyanates, 
formaldehyde, lead and heavy metals

  All indoor wall-to-wall carpet is free of 
triclosan, organotins, ortho-phthalates, vinyl 
chloride, nonylphenol ethoxylates, coal fly 
ash, formaldehyde and added heavy metals

  All residential carpet and rugs purchased  
by Lowe’s after January 2020 are free of 
PFAS chemicals

We continuously expand our product portfolio 
with safer product and environmental 
certifications, including GreenGuard, EPA Safer 
Choice and Cradle to Cradle, and actively help 
consumers identify and consider these products 
while shopping. We also continue to phase out 
volatile organic compound (VOC) paints, with  
a large selection of low-VOC paints sold in the 
U.S. and only low-VOC paint offerings in Canada.

Lowe’s attends annual conferences held by  
the International Consumer Product Health  
and Safety Organization and the Retail Industry 
Leaders Association to align with product 
safety best practices and forecast emerging 
risks and regulations. We also worked with  
the Retail Council of Canada, Health Canada 
and the Retail Leadership Council of the  
Green Chemistry & Commerce Council (GC3)  
to partner with companies across multiple 
sectors and address chemicals of concern.  

RELATED RESOURCES

  Safer Chemicals Policy

  U.S. Recalls and Product Safety News

  Canada Recalls and Product Safety News

Our Lowe’s Canada operations  
are currently 100% compliant  
on all commitments included  
in our safer chemicals policy.

In 2019, Lowe’s received the Green Chemistry & Commerce  
Council Champion Award for our efforts to promote green  

chemistry in the industry.

To drive progress in this important area, Lowe’s 
collaborated with the GC3 Retail Leadership 
Council to publish a Statement on Chemical 
Innovation Priorities and Transparency Road 
Map. Lowe’s works with suppliers to identify 
alternatives for chemicals of concern, actively 
educates associates and customers on 
potential risks and continuously monitors and 
researches chemical safety trends to enhance 
and spread knowledge of safer products.

https://corporate.lowes.com/our-responsibilities/corporate-responsibility-reports-policies/lowes-safer-chemicals-policy
https://corporate.lowes.com/our-responsibilities/corporate-responsibility-reports-policies/lowes-safer-chemicals-policy
http://greenguard.org/en/index.aspx
https://www.epa.gov/saferchoice
https://www.epa.gov/saferchoice
https://www.c2ccertified.org/
https://icphso.org/
https://icphso.org/
https://corporate.lowes.com/our-responsibilities/corporate-responsibility-reports-policies/lowes-safer-chemicals-policy
https://www.lowes.com/l/recalls-and-product-safety.html
https://www.lowes.ca/customer-service/recalls-and-product-safety
http://greenchemistryandcommerce.org/documents/GC3RLC-Statement.pdf
http://greenchemistryandcommerce.org/documents/GC3RLC-Statement.pdf
http://greenchemistryandcommerce.org/documents/GC3RLC-Statement.pdf
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ECO-PRODUCTS
One of Lowe’s biggest opportunities to make  
a positive impact on the environment is by 
getting more environmentally friendly products 
into our customers’ hands. To achieve that,  
our merchandising teams must understand  
our products’ environmental impact and the 
opportunities for reducing negative effects.  
We also have a responsibility to educate  
our customers on the best ways to use  
and maintain the products they purchase,  
extending the useful life of those products.

We offer independently certified ENERGY 
STAR® and WaterSense® products that save 
customers money and reduce energy and 
water use. We host energy efficiency guides 

and online rebate centers to help customers 
make environmentally friendly purchasing 
decisions that result in long term savings. 
Lowe’s also partners with local and regional 
utility providers to offer more efficient products 
at discounted prices and in 2019, Lowe’s 
offered $34 million in discounts to customers 
who purchased energy efficient products.  

Our Canadian teams are continuously 
improving our capabilities, analyzing 
merchandise through a full life cycle impact 
approach and promoting products through 
various channels identified as “eco-products.” 
They share learnings and best practices with 
our U.S. operations, giving us the opportunity  
to leverage their knowledge to make 
improvements across the entire portfolio. 

RELATED RESOURCES

  U.S. Energy Efficiency Guides

  U.S. Rebate Center

  Canada Energy Saving Tips

  RONA ECO Products

  ECO Trends at Home

Lowe’s received the ENERGY  
STAR® Partner of the Year  
award in 2020.

Lowe’s Canada finalized a buyer’s guide in 
2019, to be formally rolled out in 2020, aimed 
at empowering our merchants, strengthening 
our product portfolio and better aligning our 
purchasing with our sustainability goals.  

In 2020, we will complete the development of a 
framework to measure and report on Scope 3 
emissions associated with the use of our 
products, helping us better understand our 
footprint and areas of opportunity. Our 
commitment to offer more eco-friendly 
products and educate customers on the 
opportunities and alternatives remain 
unchanged and will only continue to grow. 

https://www.energystar.gov/
https://www.energystar.gov/
https://www.epa.gov/watersense
https://www.lowes.com/n/how-to/create-an-energy-efficient-home
https://www.lowes.com/l/rebate-center.html
https://www.lowes.ca/ideas-how-to/diy/save-energy-save-money
https://www.rona.ca/en/sustainable-development/products
https://www.rona.ca/en/workshop?project-attribute=eco


BUILDING A STRONGER TOMORROW, TODAY 19

METRIC 2017 2018 2019

SUPPLIER SOCIAL & ENVIRONMENTAL PRACTICES

Number of Lowe’s RESA audits conducted2 1,130 1,297 1,1024

Number of follow-up audits conducted to validate implementation of corrective actions3 136 610 800

Goal Progress: Percent of strategic suppliers with sustainability goals N/A 38% 52%

SUSTAINABLE SOURCING

UNITED STATES

Response rate for global vendors surveyed for conflict minerals compliance (U.S. products) 100% (107 vendors representing 5,000 products) 100% (163 vendors representing 2,900 products) 100% (74 vendors representing 2,300 products)5

Total wood sourced (million ft3) 346 3316 392

 North America 91% 88%6 91%

 Europe, Middle East & Africa <1% <1%6 <1%

 South America 5% 6%6 5%

 Asia 4% 5%6 3%

Percent of wood volume with FSC-certification 8% 8%6 9%

Percent of wood volume with SFI- and PEFC-certification 54% 48%6 56%

Goal Progress:  Percent of responsibly sourced wood volume 66% 56%6 68%

Percent of wood volume sourced from at-risk regions N/A 0.19%6 0.32%

Goal Progress: Percent of wood products sourced from at risk regions with FSC-certification Not reported 2%6 27%

CDP Forests Score Not reported B- Data will be provided in our 2020 report.

CANADA

LUMBER & BUILDING MATERIALS

Total lumber and building materials sourced (million ft3) Not reported 78 52

 North America Not reported 99% 99%

 Europe, Middle East & Africa Not reported 0% 0%

 South America Not reported <1% 0%

 Asia Not reported <1% <1%

PRODUCT SUSTAINABILITY DATA1

1Unless specified otherwise, all data represents global operations.
22017 audits cover 1,002 factories in 30 countries; 2018 audits cover 1,179 factories in 33 countries; and 2019 audits cover 1,005 factories in 25 countries. 
3 The increase in follow-up audits in 2019 is due to the expansion of the scope of our vendor assessments globally, increasing the number of factories 
undergoing their first RESA, prompting higher than usual follow-up assessments. 

4The number of audits we conducted in 2019 decreased due to our collaboration with other retailers through RESA.
5These numbers decreased in 2019 because fewer products were designed by Lowe’s.
6Data has been restated due to removal of mulch, soil and live goods from 2018 data set.
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METRIC 2017 2018 2019

CANADA

Percent of lumber & building materials wood volume with FSC-certification Not reported 22% 19%

Percent of lumber & building materials wood volume with SFI- and PEFC-certification Not reported 52% 59%

Goal Progress:  Percent of responsibly sourced lumber & building materials wood volume Not reported 74% 78%

Percent of lumber & building materials wood volume sourced from at-risk regions Not reported 0% 0%

Goal Progress: Percent of lumber & building materials sourced from at-risk regions with FSC-certification Not reported N/A N/A

OTHER PRODUCTS CONTAINING WOOD

Total units sold of other products containing wood Not reported Not reported 7,177,420

Percent of products containing wood sold with FSC-certified Not reported Not reported 13%

Percent of products containing wood sold with SFI- and PEFC-certification Not reported Not reported 18%

Goal Progress:  Percent of other products containing wood that were responsibly sourced Not reported Not reported 31%

Percent of other products containing wood sourced from at-risk regions Not reported Not reported 5%

Goal Progress: Percent of products containing wood sourced from at-risk regions with FSC-certification Not reported Not reported 20%

PRODUCT SAFETY (U.S. DIRECT IMPORTS ONLY)

Number of product tests conducted by third parties 6,297 6,346 5,1268

Number of transit tests conducted by third parties 5,897 5,562 4,5848

Number of pre-shipment product inspection visits 10,700 11,438 11,282

ECO-PRODUCTS

ENERGY STAR® products offered in store and online 21,000 24,883 29,956

Customer lifetime savings from Lowe’s ENERGY STAR® products ($USD) $5 billion $5 billion $5.3 billion

Goal Progress:  Save customers more than $40 billion in energy costs through the sales of ENERGY STAR® 
products by 2025 

N/A $5 billion $10.3 billion

Customers’ GHG emissions savings from Lowe’s ENERGY STAR® products over lifetime (metric tons CO
2
e) 28 million 28 million 30.4 million

WaterSense® products offered in store and online 6,148 8,199 10,620

Customer annual water bill savings from Lowe’s WaterSense® products ($USD) $307 million9 $351 million9 $360 million 

Water saved annually through WaterSense® product sales (gallons)9 27 billion9 31 billion9 32 billion

Revenues obtained from sustainability-related products ($USD)10 Not reported Not reported $8.4 billion

8In 2019, we implemented a management tool that tests representative products, reducing the cost and number of tests needed.
9Due to improved data collection methods in 2019, we are restating our 2017 and 2018 WaterSense® metrics.
10Sustainability-related products are currently defined as WaterSense® labeled, ENERGY STAR® labeled or products with FSC-certification.
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Lowe’s has a history and passion for 
supporting our associates and the 
communities where we live and work. 
By building an inclusive culture where 
our associates feel safe, valued and 
equipped to grow, we increase their 
engagement and pride in Lowe’s and 
simultaneously improve customer 
service. And by collaborating with  
our local communities, we enhance 
our capabilities for positive impact.

VISION STATEMENTS

  Improve the health and well-being of our 
~300,000 associates

  Focus on the critical needs affecting associates, 
communities and industry by supporting safe,  
affordable housing initiatives and skilled trades 
education in the U.S. and children’s well-being  
and local community organizations in Canada

OUR PEOPLE
& OUR COMMUNITIES

OUR PEOPLE & 
OUR COMMUNITIES

PRODUCT
SUSTAINABILITY

CORPORATE 
RESPONSIBILITY
PORTAL

CONTENTS

GRI CONTENT 
INDEX

OPERATIONAL 
EXCELLENCE

https://corporate.lowes.com/our-responsibilities
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ASSOCIATE SAFETY 
& WELL-BEING

STORE & WORKPLACE SAFETY
Our associates and customers are the engines of our success and 
providing both a safe work environment and shopping experience is 
paramount. “Lowe’s Safe” goes above and beyond traditional compliance 
and monitoring. Our high standards for safety are embedded in every 
decision we make, are owned by leaders, managers and supervisors 
across the company and ensure the safety of our associates, customers 
and vendors at all times. Maintaining a culture of safety begins with 
leaders exemplifying the right behaviors to be adopted by associates.  
Our vice president of asset protection and safety leads the asset  
protection and safety group. Safety metrics are included in operational 
scorecards and executive business reviews.  Lowe’s Safe is embedded into 
associate onboarding, developmental e-learning and on-the-job training. 

SAFETY TEAMS LEADERSHIP

SUPPORT

WHAT IT MEANS TO BE A LOWE’S SAFE LEADER

TOOLS/TRAINING

EXPECTATIONS

ACCOUNTABILITY

MOTIVATION

Providing the right tools in the right condition and training associates to 
do their job safely

Setting Lowe’s Safe expectations so all associates understand that they 
play an active role in fostering a safe environment

Ensuring personal and peer-to-peer accountability by recognizing when 
additional training and expectation-setting is needed, and having the 
courage to speak up

Fostering the motivation to problem-solve, identify safety root causes 
and honestly communicate improvement areas and solutions with 
teams to maintain associate motivation regarding Lowe’s Safe

Driving the support of teams to reach their goals by teaching, training, 
involving associates in problem-solving and encouraging them to have  
a voice about safety

We continually evaluate our training library and provide updates based on 
changes to our safety processes, equipment and expectations. In 2019, 
Lowe’s U.S. deployed a new safety and asset protection awareness tool 
that includes weekly curated safety content, quizzes and 60 Seconds of 
Safety videos to clarify our policies, address incidents and share prevention 
strategies. We also deployed a Safety Support Program to target one store 
per district each quarter, based on weekly safety report results, to develop 
targeted safety action plans that enable change behaviors. Lowe’s Canada 
reintroduced the Daily Safety Review Program across all store banners and 
reinforced its expected safe behaviors in 2019 by establishing new 
trainings, implementing a speaker series and launching awareness topics 
in distribution centers (DCs) through the DC Safety Report Card and Store 
Safety Snap Shots.
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We articulate our safety decision-making 
expectations based on post-incident root cause 
analysis of all incidents, and host a range of 
safety inspections/audits and meetings daily, 
monthly and quarterly. We are in the process  
of integrating all U.S. and Canada safety data 
— including performance metrics, auditing  
and training information — into a holistic 
dashboard to further guide aligned action plans. 

Lowe’s vendor safety standards outline our 
safety expectations for all suppliers and 
vendors. Associates can report vendor safety 
concerns to their manager; we take safety 
complaints very seriously and in many 
instances, will sever a vendor relationship for 
gross violations of our safety standards. To 
further exemplify Lowe’s Safe, our U.S. Supply 
Chain team embarked on a 100% associate 
safety program in early 2020, enabling every 
supply chain leader and associate to be 
personally invested in our safety culture.  
In Canada, we are reviewing and updating 
vendor standards to ensure compliance with 
legislative and regulatory requirements  
in 2020. Additionally, we are focusing on 
recordable incident reduction and continued 

program harmonization within the distribution 
environment while we continue our evolution 
toward zero incidents within our supply chain 
network. This will include quarterly safety 
events, sponsored by DC leadership, across  
all distribution facilities to drive associate 
participation and awareness.

CULTURE, DIVERSITY  
& INCLUSION
Only by building a team that reflects the 
diversity of the communities we serve can we 
fully address our customers’ needs and provide 
the personalized shopping experience they 
expect. During 2019, we kicked-off a multiyear 
approach to integrate diversity and inclusion 
initiatives and programs into our corporate 
strategy. We focus on diversity and inclusion  
in three areas:

  Talent: Develop associates who understand 
our customers’ needs and how to best 
service them 

  Culture: Foster an inclusive culture that 
unleashes the brilliance of our associates and 
encourages them to showcase their talents  
by supporting the customer and community

  Business: Aim to provide better and more 
diverse services and solutions to address 
the ever-changing customer’s needs

TALENT
We promote talent diversity, support associate 
growth and development and continue to work 
with partner organizations to drive diverse 
leadership development, including the Hispanic 
Association on Corporate Responsibility, 
Linkage Inc.’s Women in Leadership Institute, 
the Executive Leadership Council and 
Leadership Education for Asian Pacifics. In 
2019, we established a partnership with the 
Network of Executive Women (NEW) to continue 
developing female leaders. During our annual 
Women’s Leadership Summit, we launched our 
Women’s Strategy to create an environment 
that fosters growth and advancement of 
women within Lowe’s. In 2020, our annual store 
managers meeting included a Women’s Summit 
continuing our commitment to integrate our 
Women’s Strategy into our culture.

Lowe’s training and development programs 
foster open communication, inclusion and 
equal employment opportunity. In 2019, we 
worked with our DCs, contact centers and 
stores, as well as reviewed customer feedback, 
to determine scenarios where unconscious 
bias might have occurred. Using the findings, 
we created an interactive unconscious  
bias training, addressing the impact of our 
interactions with associates and customers.  
At the end of 2019, more than 181,000 field 
associates participated in the online training, 
and more than 1,700 associates participated  
in instructor-led training at our Mooresville 
Store Support Center (SSC). Our continued 
investment in technology transformation  
and skills development, including our Lowe’s 
Charlotte Tech Hub that will be home to up  
to 2,000 associates, helps us meet customer 
needs across every channel we serve.

We installed Automated  
External Defibrillators (AEDs) in 
all Lowe’s locations, contributing  

to the 96 Angel Awards given  
to associates for performing  

life-saving measures on fellow 
associates or customers in 

stores in 2019.

65 stores in the U.S. 
and Canada received 
safety celebrations  
for going 365 days 
incident-free in 2019. 

In 2019, 58% of our board of 
directors was comprised of 
diverse members (women 
and/or people of color)

https://www.hacr.org/
https://www.hacr.org/
https://www.linkageinc.com/event/women-in-leadership-2020/
https://www.elcinfo.com/
https://www.leap.org/
https://newsroom.lowes.com/inside-lowes/lowes-chooses-charlotte-global-technology-center-tech-jobs/
https://newsroom.lowes.com/inside-lowes/lowes-chooses-charlotte-global-technology-center-tech-jobs/
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CULTURE
We strive to build a culture where we bring  
out the best in each other, always prioritizing 
actions and mindsets that promote customer 
satisfaction, foster inclusion and encourage 
continuous growth and development. Every 
Lowe’s associate is responsible for promoting 
and preserving our culture by embodying  
these core behaviors. 

In 2019, we added a Culture Survey to Lowe’s 
Building Engagement and Success Together 
(BEST) annual engagement survey with 
targeted questions to identify gaps that  
could prevent us from achieving our diversity 
and inclusion goals. In 2020, we will analyze 
the results of the survey and create an 
enterprise action plan to further develop our 
performance-based culture and address any 
opportunities discovered. 

Lowe’s launched eight Business Resource  
Groups (BRGs) in the U.S. to support diversity  
and inclusion in 2019. These associate-led  
groups have strong support from our Executive 
Leadership Team (ELT), and offer associates 
opportunities to learn from their peers.  

RELATED RESOURCES

  Diversity & Inclusion at Lowe’s

  Supplier Diversity Program

Lowe’s received a perfect rating of 100  
on the 2020 Human Rights Campaign’s 
Corporate Equality Index for leadership  
in diversity and inclusion.  

Lowe’s was listed on the  
2019 Disability Equality  

Index Best Places to Work.

BRG members benefit from networking  
and leadership opportunities, professional 
development and can help shape how we 
operate and engage with our customers. At  
the end of 2019, more than 3,000 associates 
joined a BRG with more groups coming in 2020.

BUSINESS 

We maintain our commitment to foster an 
environment where individuals are valued, 
treated fairly, respected and inspired to serve. 
Marvin Ellison, President and Chief Executive 
Officer, along with members of the ELT, 
regularly provide guidance on diversity and 
inclusion initiatives. Our senior vice president, 
talent management & diversity, leads a team  
in developing strategies, policies and programs 
with key performance indicators focused on 
diversity and inclusion. Lowe’s is a signatory to 
the CEO Action Pledge for Diversity & Inclusion 
and is committed to enhancing economic 
development in communities we serve through 
our supplier diversity program. In 2019, we 
developed a supplier diversity strategy 
targeting small and diverse suppliers through 
cross-functional initiatives with merchandising. 
We plan to analyze the impact of our supplier 
diversity strategy on communities and 
industries in 2020.

https://www.lowes.com/l/diversity-inclusion.html
https://www.lowes.com/l/suppliers.html
https://assets2.hrc.org/files/assets/resources/CEI-2020.pdf?_ga=2.266020236.2025471183.1582209583-1078102983.1582209583
https://disabilityin.org/what-we-do/disability-equality-index/best-places-to-work-2019/
https://disabilityin.org/what-we-do/disability-equality-index/best-places-to-work-2019/
https://disabilityin.org/what-we-do/disability-equality-index/best-places-to-work-2019/
https://disabilityin.org/what-we-do/disability-equality-index/best-places-to-work-2019/
https://www.lowes.com/l/suppliers.html
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ASSOCIATE DEVELOPMENT
Lowe’s continued success is reliant  
upon developing our associates to provide 
outstanding customer service. We make 
strategic investments and create holistic 
learning experiences to develop confident, 
connected and resourceful associates. Our 
human resources teams in the U.S. and Canada 
share the single purpose of growing leaders 
who effectivley lead themselves, their teams 
and their business in a way that promotes the 
individuals they lead. This includes assessing 
and developing talent, driving engagement and 
championing Lowe’s mission while consistently 
exemplifying Lowe’s core behaviors.

SKILLED TRADES EDUCATION
Aligned with our commitment to address the 
skilled trades gap, we led the development of 
Generation T in 2019, a workforce development 
network and movement made up of 80 national 
brands dedicated to educating young people  
on jobs in trades. Generation T leverages a 
multi-faceted communications campaign 
involving job fairs, high school immersion 
events and other events in the community  
to promote the professional trades and build  
a pipeline of skilled workers. Additionally, 
through our partnership with Guild Education, 
Lowe’s Track to the Trades program provides 
tuition reimbursement to Lowe’s associates, 
encouraging them to complete apprentice 
certifications in carpentry, plumbing, electrical, 
HVAC or appliance repair.

ASSOCIATE OPINION SURVEY
Lowe’s revamped our annual Associate  
Opinion Survey in 2019 to better align with  
our mission and increase our ability to 
measure performance against industry peers. 
Renamed Lowe’s BEST, with feedback from 
more than 200,000 associates, the annual 
survey is a lens into associates’ daily 
experience at Lowe’s and focuses on our 
commitment to creating a better workplace.

LEARNING & DEVELOPMENT
Based on associate reviews, feedback from 
new hires and the constant goal to expand 
content delivery methods, we updated our  
New Associate Orientation in 2019. During 
onboarding, associates are trained to ensure 
safe and efficient job performance, product 
knowledge and excellent customer service. 
Following successful pilot programs, we 
implemented a Digital Orientation Guide for 
new associates, encouraging self-led learning 
while giving Lowe’s the ability to ensure 
content accuracy and relevance through 
quarterly reviews and updates. 

Lowe’s University Training Center (Lowe’s U),  
a 15,000 square foot facility at our Mooresville 
headquarters, opened in 2019 and trained 
more than 1,350 store and district managers 
via its Lowe’s Store Manager and District 
Manager Leadership Programs. Physically,  
the facility showcases adaptable classroom 
and webinar rooms equipped with audio/visual 
equipment for training all over the world. 
Virtually, Lowe’s U provides associates  
with access to videos, coaching and regular 
interaction with supervisors and senior 
leaders. During 2020, Lowe’s U will welcome 
district managers, assistant store managers 
and store managers from the U.S. and Canada.

At the end of 2019, over 509 
associates had graduated from 

the Track to the Trades Program.

Generation T is a movement aimed at changing  
the perception of the skilled trades. Since its 
inception, more than 850 businesses have 
pledged support for Generation T.

https://www.wearegenerationt.com/
https://lowes.guildeducation.com/partner/trades?auth_redirect=true
https://newsroom.lowes.com/inside-lowes/lowes-university-better-training-leads-to-better-customer-service/
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ASSOCIATE WELL-BEING
At Lowe’s, we believe in supporting our associates’ continued health and 
well-being, and in addressing potential issues from the start. Our Human 
Resources team in the U.S. makes health and wellness program decisions 
based on industry best practices and the needs of our associates and their 
families. The team selects providers and programs that minimize barriers 
to care through numerous plan options. They also meet directly with key 
healthcare providers to collaborate on the best methods to deliver quality 
care to our associates. 

All regular associates are eligible for health and financial benefits, and  
we continue to build on our reputation as an industry leader in benefits  
for part-time associates. We provide assistance programs to support  
the needs of our associates, including access to the Benefits Bus,  
on-site clinics and assistance for behavioral and work/life services 
including digital cognitive behavioral therapy (DCBT) screening tools and  
a variety of insurance plans that provide flexibility for their family’s needs. 

RELATED RESOURCES

  Why Lowe’s?

BENEFITS OFFERED TO ALL U.S. FULL- AND  
PART-TIME ASSOCIATES

  Health

  Pharmacy

  Dental

  Vision

  Life and disability benefits

  Critical illness, hospital  
and accident insurance

  No-cost health screenings

  Employee Assistance Program

  Vacation

  Sick time

  Discounted stock purchase plan

  401(K) plan with a company match

  Lowe’s associate discount

  Broad discount marketplace

  Digital health concierge services

  Wellness challenges

  Pre-paid legal services

  Pet insurance

  Identity theft protection

  Additional combined auto  
and home insurance

ADDITIONAL BENEFITS FOR FULL-TIME U.S. ASSOCIATES

  Telemedicine

  Enhanced travel coverage  
to Centers of Excellence

  Diabetes prevention program

  Tuition assistance

  Flexible spending accounts

  Expert opinion services

  No-cost diabetes supply  
and management programs

  Parental resources for  
children with developmental  
and learning challenges

  Paid parental leave and  
adoption assistance

  Onsite DCBT screening

  Fertility benefits Centers  
of Excellence

  Activation awards

  Accolade health assistants

  Additional medical plan options  
for some geographic regions

 Business travel accident insurance

 Health savings account

Lowe’s distributed $2 million  
to associates via the Lowe’s  
Employee Relief Fund in 2019.

In 2019, Lowe’s launched a new fertility  
benefits program through Progyny, offering 
comprehensive coverage for every unique  
path to parenthood, including unlimited, 

personalized guidance from a dedicated Patient 
Care advocate and access to fertility experts.

We have also introduced telemedicine for virtual visits for acute medical  
care, including dermatology. However, our support for our associates  
goes beyond physical health and well-being to include behavioral health 
benefits, and we continue to enhance our digital app-based therapy.

Lowe’s introduced an updated health benefits app that provides valuable 
information related to individual health and services that help further this 
understanding and direct them to the best resources for improving their 
well-being. For those associates needing support for specific conditions, 
Lowe’s offers chronic disease prevention through weight management  
and diabetes prevention programs, diabetes supplies and counseling and 
expert medical opinions. Lowe’s will also cover the cost for an associate  
to travel to a select number of premium providers via our Centers of 
Excellence Program (COE) and Designated Facilities program for a number 
of procedures, including cardiac, joint, spine, bariatric and transplant 
surgeries, cancer treatments and congenital heart disease treatments.

To support our associates financially, all regular full-time and part-time  
U.S. associates may participate in our 401(k) plan and can receive Lowe’s 
vested match dollars when eligible after 30 days of employment. In 
addition, our Employee Stock Purchase Program is also available to  
eligible associates in the U.S. In 2019, we established an activation reward 
program consisting of a biweekly discount off select health insurance 
premiums to provide a lower healthcare plan contribution if an associate 
engages with our healthcare advocacy benefit, resulting in an increase  
in clinical case management and impact to preventive care. We also 
implemented a Fertility Benefit COE program to assist associates who  
may be experiencing infertility or are exploring inclusive family building 
methods to receive care, education and guidance on accessing services. 

In Canada, Lowe’s provides health insurance in addition to the comprehensive 
public coverage offered by the provincial governments. Lowe’s also offers 
access to an Employee and Family Assistance Program (EAFP) for associates 
seeking immediate help with challenges and everyday life issues, including 
financial advice, legal support, lifestyle consultation and mental health 
support. Associates may participate in Lowe’s sponsored retirement  
savings plan and can receive Lowe’s vested match dollars when eligible.

Lowe’s recognizes that factors such as child and elder care needs and 
financial resources can also affect health and well-being. To support  
these needs, we offered full-time hourly associates dependent care  
flexible spending accounts and commuter subsidies in 2019.

https://jobs.lowes.com/about-us
https://progyny.com/
https://progyny.com/
https://progyny.com/
https://progyny.com/
https://progyny.com/
https://progyny.com/
https://progyny.com/
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COMMUNITY
DEVELOPMENT & RESILIENCY 

CHARITABLE GIVING
We value and leverage our assets — people, 
expertise and products — to give back to our 
associates and communities, responding where 
and when we are needed most. In the U.S., we 
have strategically refocused our philanthropy  
to spotlight critical nationwide needs by 
investing in safe, affordable housing initiatives 
and workforce development programs that 
address the skilled trades gap. Lowe’s supports 
veteran-focused initiatives within these two 
focus areas as well. We continue to assist 
customers, associates and communities before, 
during and after natural disasters by partnering 
with disaster response and relief organizations.

Lowe’s gives through various funding sources 
governed by internal, cross-functional boards: 
corporate funding for all national partnerships; 
and Lowe’s Foundation funding provided by 
vendors and distributed to various nonprofit 
projects supporting Lowe’s strategic focus areas. 

The Lowe’s Employee Relief Fund, sponsored 
by associates and matched dollar-for-dollar  
by Lowe’s, provides financial support to 
associates in times of significant, unforeseen 
financial hardships. In 2019, we marked the 
20th anniversary of the Lowe’s Employee  
Relief Fund, which has helped more than 
33,000 associates and given approximately  
$40 million in assistance.

In Canada, our strategic philanthropy focuses on 
improving living conditions for children and our 
communities through donations from Lowe’s 
Canada and the Lowe’s Canada Foundation.  
Our strategic partners in Canada include the 
Children’s Miracle Network, Opération Enfant 
Soleil and the Charles-Bruneau Foundation.

We publish stories about Lowe’s impact in  
our communities year-round on Lowe’s Open 
House Newsroom and Lowe’s Canada website.

Students Learn New 
Skills, Help Create New 
Beginnings for Others   “It speaks ‘family’, it speaks ‘helping each other out’, life is hard.  

People just go through a lot in their life and it’s (LERF) what Lowe’s is.”
GABRIELLE HUESTON, LOWE’S PROJECT COORDINATOR AND LERF RECIPIENT

In 2019, Lowe’s launched  
a pilot pre-apprenticeship 

program in partnership  
with Charlotte Works  

and Charlotte-Mecklenburg 
Schools aimed at developing 

local tech talent.

https://newsroom.lowes.com/inside-lowes/lowes-employee-relief-fund-20th-anniversary/
https://newsroom.lowes.com/inside-lowes/lowes-employee-relief-fund-20th-anniversary/
https://childrensmiraclenetworkhospitals.org/
https://www.operationenfantsoleil.ca/en/
https://www.operationenfantsoleil.ca/en/
https://www.charlesbruneau.qc.ca/en/
https://newsroom.lowes.com/serving-communities/
https://newsroom.lowes.com/serving-communities/
https://lowescanada.ca/en/corporate-responsibility/communities
https://newsroom.lowes.com/serving-communities/gent-students-skilled-trades-lowes-rose-bowl-bunk-beds/
https://newsroom.lowes.com/serving-communities/gent-students-skilled-trades-lowes-rose-bowl-bunk-beds/
https://www.charlotteworks.com/
https://www.charlotteworks.com/
https://www.charlotteworks.com/
https://www.charlotteworks.com/
https://www.charlotteworks.com/
https://www.charlotteworks.com/
https://www.charlotteworks.com/
https://www.charlotteworks.com/


BUILDING A STRONGER TOMORROW, TODAY 28

Associates Offer Assistance After Tornados Wreak Destruction in Dallas   

RELATED RESOURCES

  Lowe’s Open House Newsroom

  Lowe’s Canada Community Involvement

VOLUNTEERISM
We want our associates to feel engagement and pride at Lowe’s by giving 
back to the communities where they live and work. As part of our Lowe’s 
Heroes program, funds are allocated to each U.S. store and matched to 
Canadian employee donations to support a local nonprofit or organize  
a Lowe’s Heroes volunteer event. Lowe’s Heroes projects are large, 
company-organized volunteer opportunities with nonprofit partners such 
as Habitat for Humanity, Rebuilding Together, Sleep in Heavenly Peace  
and Purple Heart Homes.

For all full-time U.S. associates with at least one year of tenure, our Give 
Back Time program offers eight hours of paid volunteer time to serve  
a 501(c)(3) organization of their choice. Through the Lowe’s Employee  
Giving Portal online platform, associates can search for volunteer 
opportunities in their communities and track their volunteer hours.

Lowe’s Canada Raises $1.3M CAD for the Charles-Bruneau Foundation   

In 2019, Lowe’s and the Lowe’s Foundation donated 
more than $42 million to nonprofit organizations 

supporting local communities in our focus areas as 
well as military and disaster response.

https://newsroom.lowes.com/serving-communities/lowes-associates-offer-assistance-tornados-destruction-dallas/
https://newsroom.lowes.com/serving-communities/lowes-associates-offer-assistance-tornados-destruction-dallas/
https://newsroom.lowes.com/
https://lowescanada.ca/en/corporate-responsibility/communities
https://lowescanada.ca/en/news/lowes-canada-presents-1,-d-,3-million-dollars-to-the-charles-bruneau-foundation
https://lowescanada.ca/en/news/lowes-canada-presents-1,-d-,3-million-dollars-to-the-charles-bruneau-foundation
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METRIC 2017 2018 2019

STORE & WORKPLACE SAFETY

Associates trained on safety compliance 100% 100% 100%

Number of safety celebrations for stores to celebrate safety rates,  
completion of safety meetings, trainings or hazmat inspections

2,663 2,983 4,3972

Total OSHA recordable rate (per 100 full-time employees) (U.S. only) 6.72 7.02 6.37

Goal Progress: Reduce Lost Time Incident Rate (LTIR) each year as we pursue our goal of zero injuries 
(per 200,000 Hours) (2017-18 data is Global, 2019 data is U.S. only)

2.29 2.4 2.35

CULTURE, DIVERSITY & INCLUSION

Board Members3 11 13 12

      Women 3 (27%) 4 (31%) 4 (33%)

      People of Color 3 (27%) 4 (31%) 4 (33%)

Executive Leadership 9 8 8

      Women 1 (11%) 2 (25%) 2 (25%)

      People of Color 0 (0%) 3 (37.5%) 3 (37.5%)

Number of associates:  Asia 1,600 1,800 2,400

Number of associates:  Canada 28,000 27,000 25,000

Number of associates:  U.S. 271,000 269,000 271,000

1All 2019 data is as of December 31, 2019.
2In 2019, we are reporting this metric at the global level, previously we had only reported on the U.S.
3For additional information on board demographics, see our 2017, 2018 and 2019 proxy statements. 

OUR PEOPLE & OUR COMMUNITIES DATA1
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METRIC 2017 2018 2019

ASSOCIATE DEVELOPMENT4

Average hours of training per store associate 64.25 64.5 63

Hours of training invested in frontline leaders (completed hours) 792,785 1,250,966 1,148,610

Training hours for store managers Not reported Not reported 79,245

Training hours for department supervisors and assistant store managers Not reported Not reported 632,231

ASSOCIATE WELL-BEING

U.S. full-time associates participating in Lowe’s health insurance plans (%) 70% 70% 68%

U.S. associates participating in Lowe’s 401(K) plan (%) Full-time: 65%; Part-time: 30% Full-time: 60%; Part-time: 27% Full-time: 58%; Part-time: 26%

Number of U.S. associates helped via the Lowe’s Employee Relief Fund Approximately 2,500 Approximately 3,000 Approximately 2,250

Total Lowe’s Employee Relief Fund monies distributed (Global) $3.2 million $3.8 million $2 million

Associates completing Lowe’s BEST (Associate Opinion Survey) (Global) 209,207; 71% Response rate 232,240; 76% Response rate 206,132; 75% Response rate

COMMUNITY ENGAGEMENT

Total charitable giving $42 million $46 million $42 million

Total associate volunteer hours 198,000 315,000 330,000

Percent of stores contributing to their local communities  
through product donation and volunteer opportunities4

100% 100% 100%

Goal Progress: Invest $350 million in our local communities by 2025 N/A $46 million $88 million

Goal Progress: Contribute more than 3 million hours of associate community service by 2025 N/A 315,000 645,000

4In 2019, we are reporting this metric at the global level, previously we had only reported on the U.S.
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At Lowe’s, operational excellence 
means reducing risk and increasing 
efficiency and effectiveness by being 
good stewards of the environment, 
operating ethically and embracing 
transparency. Mitigating climate 
change, reducing our operational 
energy, emissions and waste  
and consistently evaluating our 
governance practices enables 
sustainable, transparent and ethical 
practices for a stronger tomorrow. 

VISION STATEMENTS

  Reduce the environmental footprint  
of our operations

  Protect and build our reputation  
as a responsible business

OPERATIONAL
EXCELLENCE

OUR PEOPLE & 
OUR COMMUNITIES

OPERATIONAL 
EXCELLENCE

CORPORATE 
RESPONSIBILITY
PORTAL

PRODUCT
SUSTAINABILITY

CONTENTS

GRI CONTENT 
INDEX

https://corporate.lowes.com/our-responsibilities
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ENVIRONMENTAL
FOOTPRINT

CLIMATE CHANGE, ENERGY & EMISSIONS
Lowe’s is actively working to combat climate change by lowering 
operational and transportation-related energy use and greenhouse gas 
(GHG) emissions. Our board of directors monitors and oversees progress 
against our climate-related targets, and our retail facilities team in the  
U.S. and real estate and corporate responsibility groups in Canada are 
responsible for managing and tracking our operational energy use. We 
report annually to CDP and verify our operational GHG emissions through  
a third party.

OPERATIONS
We leverage technology and data analytics to improve building performance, 
reduce energy use and decrease GHG emissions. Lowe’s uses a building 
management system (BMS) to maximize the efficiency of our assets, such  
as lighting, HVAC and generators. We also leverage internal and third-party 
resources to calculate the performance of assets, inform retrofitting projects 
and improve energy use. Ninety-nine percent of Lowe’s-branded stores have 
a BMS installed, and we will continue installing these systems in our stores 
and DCs in 2020.

In stores, we expanded our LED lighting retrofit program to include in-rack 
displays and exterior lighting regrofits, completing projects at 453 locations 
in 2019 while retrofitting 269 stores with new high-efficiency HVAC units.
During 2019, we began retrofitting our U.S. DCs with LEDs and installing 
wireless control systems with dimming capabilities to further reduce cost 
and increase energy savings. In 2020, we will continue making these 
upgrades at additional U.S. DCs.

In early 2020, our first renewable power purchase agreement of 100 MW 
from a Texas wind farm began producing electricity, the equivalent to 
supply all Lowe’s stores in the state with clean energy. Lowe’s has joined 
the Renewable Energy Buyers Alliance to support our continued efforts to 
evaluate and explore new opportunities and technologies in the renewable 
energy market.

TRANSPORTATION
We are committed to creating closed-loop trucking systems through 
collaboration between vendors, stores and DCs via our Intermodal, Reverse 
Logistics and Backhaul programs to reduce empty truck miles, emissions 
and environmental impact. In the U.S., we monitor and audit provider fleets 
and use a transportation management system to optimize routes, 
combining loads to make deliveries more efficient. As a collaborative 
partner with the U.S. EPA’s SmartWay program, we mandate 100% 
SmartWay certification of our U.S. transportation providers and require 
annual recertification. This program provides access to robust information 
and oversight of Scope 3 emissions (indirect non-Scope 2 emissions 
occurring in our upstream and downstream value chain) associated with 
our U.S. transportation footprint.

For domestic deliveries in the U.S. and Canada, we utilize freight 
transportation through our Intermodal Program whenever possible to 
maximize load efficiency and minimize emissions. In the U.S., we increased 
our intermodal use by 10% in 2019. In addition, our global Backhaul 
Program leverages delivery trucks to pick up vendor loads on return 
journeys to DCs, significantly reducing empty truck miles. In Canada, we 
are integrating our RONA and Lowe’s Canada branded freight systems, 
warehouses and DCs to expand the capabilities of this program while 
removing trucks from the road.

https://www.loweslink.com/llmain/external_assurance.htm
https://rebuyers.org/
https://www.epa.gov/smartway/north-american-smartway
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As a collaborative partner with 
the U.S. EPA’s SmartWay 

program, we mandate 100% 
SmartWay certification of our 

U.S. transportation providers and 
require annual recertification.

We continue to improve our final mile appliance 
delivery through cross-dock terminals (XDTs) 
for third-party logistics partners, providing  
a centralized pick up location instead of 
individual store runs. Through better routing 
and optimization, our partners completed  
more deliveries in less time while giving our 
stores more space in their backrooms. In 2019, 
we opened four XDTs and will continue to 
introduce these facilities in the coming years.

WASTE
We aim to reduce and recycle our facilities’ and 
customers’ waste streams by incorporating 
circular economy principles into our operations 
and properly and safely disposing of any 
hazardous materials. We strive to identify 
materials that can be recycled or sold into 
secondary markets and divert volumes away 
from landfills. We share learnings and best 
practices across stores and regions and seek 
to improve our diversion rates over time.

WASTE DIVERSION
We partner with our vendors to identify 
opportunities for waste diversion, develop 
regional management processes, measure 
waste streams and conduct waste audits. In 
order to maximize our waste recycling, we 
engage regional and national partners to 
process our recyclable materials. In 2019,  
we improved our data management system, 
giving U.S. stores the ability to better record 
waste data and automatically notify vendors 
when waste is ready to be collected, thus 
improving waste collection efficiency and 
reliability. Lowe’s Canada is also developing  
a standardized and integrated system in  
2020 to improve efficiency and management  
of its recycling programs. In the process, all 
locations will receive updated equipment  
and training on the updated procedures and  
a national standard will be adapted to the 
different site formats.

Lowe’s Partners with E2D to  
Donate 10,000 Used Laptops 

Reverse Logistics Program 

RELATED RESOURCES

  2019 CDP Submission

https://newsroom.lowes.com/serving-communities/10000-laptops-donated-students-charlotte-lowes-e2d/
https://newsroom.lowes.com/serving-communities/10000-laptops-donated-students-charlotte-lowes-e2d/
https://newsroom.lowes.com/serving-communities/10000-laptops-donated-students-charlotte-lowes-e2d/
https://corporate.lowes.com/newsroom/stories/inside-lowes/lowes-uses-reverse-logistics-save-natural-resources
https://corporate.lowes.com/newsroom/stories/inside-lowes/lowes-uses-reverse-logistics-save-natural-resources
https://www.loweslink.com/llmain/pubdocuments/Lowes_CDP_ClimateChange_2019.pdf
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In 2019, we also expanded our centralized 
pallet and recyclable wood recovery system  
to include 1,000 stores in the U.S. We estimate 
collecting 2.9 million pallets annually for  
reuse, repair or recycle by leveraging existing 
truck capacity and transporting the materials 
back to the regional DCs. We also partner with 
wood recyclers to mulch more than 13,000 
truckloads of recyclable wood products 
annually instead of sending it to landfill.  
In Canada, we utilize reusable pallets to 
transport products from DCs to stores and 
collect wood pallets to reuse, repurpose as 
firewood or recycle.

RELATED RESOURCES

  Lowe’s Canada Operations

  Lowe’s Canada Recycling Centres

  RONA Recycling Program

  Pro Tips to Start a Zero-Waste Journey

 U.S. In-store Battery Recycling Program

Lowe’s Canada Receives Leader in 
Sustainability Award from Call2Recycle 

We are significantly reducing the impact of 
returned or damaged product through our 
Reverse Logistics program. By leveraging 
centralized reverse hubs in the U.S., we 
transported 4,000 truckloads of product, 
traditionally destined for a landfill, from stores 
back to DCs for reuse or recycling in the 
secondary market during 2019. This program 
also centralizes cardboard, paper and plastic 
recovery from our stores.

Lowe’s Canada donated over 
$76,000 (CAD) to the Nature 
Conservancy of Canada from 

single use plastic bag charges.

Our associates follow outlined recycling 
techniques and procedures, and we offer 
customer take-back programs for plastic bags, 
batteries and fluorescent lightbulbs and tubes 
at all of our U.S. and Canada stores. We also 
take back appliances following home deliveries, 
support the PaintCare program across North 
America and, in Canada, provide a service to 
recycle residential paints.

HAZARDOUS WASTE
Our internal hazardous waste protocols, based 
on U.S. and Canada regulations and industry 
best practices, promote proper management, 
transport and disposal of all hazardous 
materials. We are constantly improving our 
technologies and processes to enhance 
classification and onboarding of hazardous 
waste products, including ensuring proper 
shipping, handling and disposal once the 
product enters the Lowe’s system. Lowe’s 
trains associates on hazardous waste disposal 
techniques upon hire and during the annual 
recertification, operates a 24/7 call center  
and database for reporting spills or damaged 
products and provides safety data sheets to 
customers upon request.

https://www.lowescanada.ca/en/corporate-responsibility/operations
https://www.lowes.ca/services/recycling-centre
https://www.rona.ca/en/sustainable-development/recycling
https://www.rona.ca/en/workshop/tips/zero-waste-home
https://corporate.lowes.com/newsroom/stories/fresh-thinking/3-easy-ways-help-recycle-rechargeable-batteries
https://lowescanada.ca/en/news/lowes-canada-receives-leader-in-sustainability-award
https://lowescanada.ca/en/news/lowes-canada-receives-leader-in-sustainability-award
https://lowescanada.ca/en/news/lowes-canada-receives-leader-in-sustainability-award
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GOVERNANCE
& ETHICS

GOVERNANCE
Lowe’s is committed to sound and effective 
corporate governance practices. Our board  
of directors and its five standing committees, 
each of which is comprised solely of 
independent directors, are responsible for 
overseeing corporate strategy and risk 
management processes, as outlined on  
pages 22–23 in our 2020 proxy statement.  
Our sustainability committee provides 
oversight on Lowe’s position on sustainability, 
environmental and related social corporate 
responsibility issues and impacts, and 
communicates associated risks to the board. 
Our audit committee oversees and reports  
on data privacy and cybersecurity matters, 
which the board also reviews in its oversight  
of risk management processes. Our nominating 
and governance committee oversees corporate 
governance practices and policies and  
political activity. See our 2020 proxy statement 
for more information about our current 
governance structure, board of directors  
and compensation policies.

In the U.S., Lowe’s senior vice president, deputy 
general counsel and chief compliance officer 
oversees sustainability matters, reports to the 
general counsel, a direct report to the CEO, and 
updates the sustainbility and audit committees 
of the board regularly. The sustainability 
department conducts monthly meetings with 
our corporate responsibility council, consisting 
of vice presidents and directors from more 
than 14 functions across Lowe’s, to highlight 
current initiative progress and engage with 
internal business areas for support. Although 
Lowe’s takes a global approach to corporate 
responsibility, we adapt it to our local  
regions. Our Canadian director of corporate 
responsibility reports to the senior vice 
president public affairs, asset protection  
and sustainable development, who is a direct 
report to the president of Lowe’s Canada.

Nonexclusive list of topics regularly reviewed 
by the board or its committees: 

  Responsible sourcing and supply  
chain management 

  Sustainable consumer products 

  Environmental compliance 

  Greenhouse gas emissions and climate 
change risks 

  Human capital strategy 

  Diversity and inclusion 

  Associate safety 

  Privacy and data security 

  Community and philanthropic investments 

  Political contributions and government 
affairs activities 

  Ethics

Lowe’s sustainability committee of the board provides oversight on 
Lowe’s position on sustainability, environmental and related social 

corporate responsibility issues and impacts, and communicates 
associated risks to the board.

https://lowes.gcs-web.com/corporate-governance/board-of-directors
https://lowes.gcs-web.com/corporate-governance/board-of-directors
https://lowes.gcs-web.com/corporate-governance/committee-composition
https://lowes.gcs-web.com/static-files/1faf7261-2934-48a9-ac2e-4d0bf9375377
https://lowes.gcs-web.com/static-files/d0f8c797-b8b0-4905-b1c2-8de8cf5fecad
https://lowes.gcs-web.com/static-files/ae578ee1-a2b2-4176-97f1-3b92a874a3e5
https://lowes.gcs-web.com/static-files/1faf7261-2934-48a9-ac2e-4d0bf9375377
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ETHICS
Lowe’s commitment to doing the right thing 
guides our decision-making process. Our 
corporate compliance and ethics group 
oversees our ethics and compliance program, 
including our code of business conduct and 
ethics (Code), anti-corruption guide and vendor 
code of conduct. The chief compliance officer 
reports to the general counsel and provides 
updates to the audit committee of our board of 
directors at each quarterly meeting. The Code 
applies to all directors, officers and associates 
of the Company, and we require board approval 
for all Code revisions.

All management associates and those  
non-management associates designated by 
senior management are required to annually 
affirm, to the best of their knowledge, that  
they have complied with the Code, do not  
have knowledge of any violation of the Code 
and have not been requested to engage in  
any activity in violation of the Code. We also  
require all management associates, 
international leadership and associates who 
represent Lowe’s in foreign jurisdictions to 
receive annual training on our anti-corruption 
policies and procedures. Additionally, all 
associates receive annual anti-discrimination 
and anti-harassment workplace training.

We offer multiple channels to report ethics, 
compliance, discrimination or harassment 
concerns: directly to a manager or the 
corporate compliance and ethics group, 
anonymously through our third party-managed 
EthicsPoint whistleblower hotline or  
through dedicated Lowe’s email addresses  
and telephone numbers. Our internal audit 
team and our external auditor assess Lowe’s 
performance in connection with ethics and 
compliance controls independently and on  
an annual basis, reporting their findings to  
the audit committee.

RELATED RESOURCES

  Governance Guidelines

  Committee Charters

  2019 10-K

  2020 Proxy Statement

  Code of Business Conduct & Ethics

  Anti-Corruption Guide

  Vendor Code of Conduct

POLITICAL INVOLVEMENT
We currently do not directly contribute to 
political campaigns or candidates, super 
political action committees or political parties, 
nor do we currently contribute to 501(c)(4) or 
527 organizations, as defined by the Internal 
Revenue Code, for express political purposes. 
Our political engagement and contributions 
policy articulates our principles concerning 
political contributions, trade associations and 
lobbying activities.

In the U.S., our voluntary associate-led Lowe’s 
Companies, Inc. Political Action Committee 
(LOWPAC) raises money for political candidates 
to address issues relevant to the company’s 
priorities and strategy. Annually, we disclose 
LOWPAC’s contributions, our contributions to 
trade associations and lobbying activities.

Lowe’s Government Affairs (GA) team  
regularly assesses and evaluates relationships 
with all current trade associations to ensure 
alignment with the company’s strategy.  

RELATED RESOURCES

  2019 LOWPAC Annual Report

GA actively participates and communicates 
with trade associations to help shape their 
agendas and priorities (e.g., serving on trade 
associations’ boards), and to maintain real-time 
knowledge of their advocacy positions and 
policies. For more information regarding our 
involvement with trade associations, see our 
2019 Trade Association Memberships. The 
nominating and governance committee  
of our board of directors has oversight of  
Lowe’s government affairs activities,  
including lobbying priorities, trade association 
memberships and LOWPAC. We do not 
participate in any political action or spending  
in Canada and focus solely on engaging with 
governments for educational purposes.

All associates receive annual anti-discrimination  
and anti-harassment workplace training.

https://lowes.gcs-web.com/conduct-and-ethics
https://lowes.gcs-web.com/conduct-and-ethics
https://www.lowes.com/pdf/AntiCorruptionGuide.pdf
https://www.loweslink.com/llmain/vendorrequirements_prospectivevendorsmba.htm
https://www.loweslink.com/llmain/vendorrequirements_prospectivevendorsmba.htm
https://lowes.gcs-web.com/corporate-governance/highlights
https://lowes.gcs-web.com/corporate-governance/committee-composition
https://lowes.gcs-web.com/static-files/553cece5-19c5-4144-bb6a-fb1af1ec04ab
https://lowes.gcs-web.com/static-files/1faf7261-2934-48a9-ac2e-4d0bf9375377
https://lowes.gcs-web.com/conduct-and-ethics
https://www.lowes.com/pdf/AntiCorruptionGuide.pdf
https://www.loweslink.com/llmain/vendorrequirements_prospectivevendorsmba.htm
https://corporate.lowes.com/our-responsibilities/corporate-responsibility-reports-policies/lowes-political-engagement-and-contributions-policy
https://corporate.lowes.com/our-responsibilities/corporate-responsibility-reports-policies/lowes-political-engagement-and-contributions-policy
https://www.loweslink.com/llmain/pubdocuments/lowpac_2019.pdf
https://www.loweslink.com/llmain/pubdocuments/2019lowestradeassociations.pdf
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PRIVACY & DATA SECURITY 
At Lowe’s, information security and data 
privacy are of paramount importance. With  
the ever-evolving technology landscape, we 
continue to enhance our data protection 
capabilities and strengthen unified security and 
privacy services across our global operations.

COMPLIANCE & GOVERNANCE
The audit committee of Lowe’s board of 
directors provides oversight of Lowe’s  
major financial risk exposures and regularly 
discusses data protection and cybersecurity 
issues. Lowe’s information security and privacy 
teams closely collaborate on risk mitigation, 
compliance implementation and data incident 
response preparedness.

Lowe’s adopts physical, technological and 
administrative controls on data protection by 
leveraging the National Institute of Standards 
(NIST) Cybersecurity Framework. Our data 
protection policies and procedures are 
designed to comply with regulatory 
requirements and to follow industry best 
practices. To strengthen our data protection 
posture, we conduct internal and third-party 
risk assessments, penetration testing, 
compliance reviews and perform regular 
security reviews and privacy impact 
assessments on new applications, systems  
and engagements to identify and mitigate risks.

THREAT MANAGEMENT  
& INCIDENT RESPONSE
Our information security team leverages 
leading technologies and vendors to monitor 
and respond to security threats via a 24/7 
security operating center. In the event of  
a security incident, Lowe’s has a defined 
procedure that outlines containment,  
response and immediate recovery actions.  
A cross-functional team conducts periodic 
simulated exercises to ensure team members 
are properly trained to handle incidents.

THIRD-PARTY RISK MANAGEMENT
Lowe’s expects vendors to uphold our 
commitment to data security and privacy. We 
conduct vendor data protection assessments 
before sharing information and contractually 
require vendors to adopt policies in compliance 
with data protection laws and regulations and 
Lowe’s standards.

DATA PRIVACY
Lowe’s promotes transparency by disclosing 
how we collect, use and share customer 
information via the Lowe’s Privacy Statement. 
In 2019, Lowe’s made technical, process and 
organizational improvements to comply with 
data protection laws, including the California 
Consumer Privacy Act. When required by law, 
we provide customers control over their 
personal information, giving them the ability  
to access, delete or restrict certain use or 
sharing of their data. When we are not legally 
required, we strive to comply with reasonable 
requests. Through industry participation and 
memberships in privacy and retail industry 
groups, Lowe’s remains at the forefront of 
privacy regulatory and policy trends.

TRAINING & AWARENESS
We require all associates to complete an 
annual data privacy and security awareness 
training, and based on security and privacy 
risks, we tailored training to certain functional 
business areas that process personal or 
sensitive information. We participate in 
National Information Security Awareness 
Month, provide monthly security and privacy 
awareness campaigns via multiple internal 
communication channels and celebrate  
Data Privacy Day by distributing relevant 
information to increase privacy and security 
awareness among Lowe’s associates.

RELATED RESOURCES

  Privacy Statement (U.S.)

  Privacy Policy (Lowe’s Canada)

  Privacy Policy (RONA)

Lowe’s Hosts Annual 
Cyber Security Summit 

https://www.lowes.com/l/privacy-and-security-statement.html
https://lowesprod.service-now.com/prm
https://lowesprod.service-now.com/prm
https://www.lowes.com/l/privacy-and-security-statement.html
https://www.lowes.ca/about/privacy-policy
https://www.rona.ca/en/privacy-policy
https://corporate.lowes.com/newsroom/stories/inside-lowes/lowes-hosts-annual-cyber-security-summit
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METRIC 2017 2018 2019

CLIMATE CHANGE, ENERGY & EMISSIONS (GLOBAL)

Energy consumption within the organization (MWh)1 6,638,616 6,775,451 6,346,119 

Diesel used (MWh)1 716,786 790,496 755,525

Electricity used (MWh)1 4,768,213 4,584,392 4,096,309

Natural gas used (MWh)1 906,735 1,147,643 1,226,000

Propane used (MWh)1 209,101 208,774 213,840 

Direct (Scope 1) GHG emissions (thousands of metric tons CO
2
e)1 400 474 485

Indirect (Scope 2) GHG emissions (thousands of metric tons CO
2
e)1 2,022 1,932 1,624

Goal Progress: Reduce absolute Scope 1 and 2 emissions by 40% below 2016 levels N/A 11.2% 22.2% 

GHG emissions intensity (metric tons CO
2
e/1,000 ft2) 11.27 11.49 10.13

Energy (electricity) intensity of stores (MWH/1,000 ft2)2 20.75 20.26 17.90

GHG emissions intensity of stores (metric tons CO
2
e/1,000 ft2)2 10.44 10.48 9.05

CDP Climate Change score C B Data will be provided in our 2020 report.

TRANSPORTATION (U.S. ONLY)

EPA SmartWay cumulative savings (millions of gallons of diesel) 29.23 28.5 Data will be provided in our 2020 report.

EPA SmartWay cumulative savings (metric tons CO
2
 emissions) 404,2633 426,134 Data will be provided in our 2020 report.

1This metric includes data for Maintenance Supply Headquarters.
2In 2019, we are reporting this metric at the global level, previously we had only reported on the U.S. 
3Data has been restated due to updated calculation methods provided by EPA.

OPERATIONAL EXCELLENCE DATA
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METRIC 2017 2018 2019

WASTE (U.S. & CANADA)4

Non-hazardous waste generated (thousands of metric tons) 552 531 638

 Landfilled 268 2835 337

 Recycled 283 2485 301 

Hazardous waste generated (thousands of metric tons) 1.255 1.485 1.84

 Fuel blending 0.545 0.635 0.69

 Incineration 0.175 0.215 0.28

 Neutralization 0.175 0.225 0.26

 Recycling 0.355 0.415 0.60

U.S. ONLY

Waste intensity (tons per net sales) 4.75 4.825 5.08

Goal Progress: Reduce tons of waste to landfill per net sales by 40% from 2010 baseline 24.6% 23.6%5 19.4%

WATER (U.S. & CANADA)

Water usage (billion gallons) 2.27 2.27 2.33

CDP Water Security score C C Data will be provided in our 2020 report.

GOVERNANCE, ETHICS & POLITICAL INVOLVEMENT

Number of independent directors (as of year-end) 10/11 12/13 11/12

U.S. political contributions: LOWPAC ($USD) $457,869 $465,700 $359,673

4In 2019, we are reporting this metric at the global level, previously we had only reported on the U.S.
5Data has been restated due to calculation error in prior reports.
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GRI CONTENT INDEX
GENERAL DISCLOSURES

GRI STANDARD DISCLOSURE LOCATION / DIRECT ANSWER

ORGANIZATIONAL PROFILE

GRI 102: General disclosures

102-1 Name of the organization Lowe’s Companies, Inc.

102-2 Activities, brands, products and services About Lowe’s & About This Report

102-3 Location of headquarters Mooresville, North Carolina, USA

102-4 Location of operations About Lowe’s & About This Report; 2019 10-K p. 5

102-5 Ownership and legal form Lowe's is a publicly traded corporation under the NYSE: LOW

102-6 Markets served About Lowe’s & About This Report

102-7 Scale of the organization About Lowe’s & About This Report; 2019 10-K p. 5

102-8 Information on employees and other workers About Lowe’s & About This Report; 2019 10-K p. 8; Culture, Diversity & Inclusion Data

102-9 Supply chain Lowe’s Value Chain

102-10 Significant changes to the organization and its supply chain

During the prior year, we announced our intention to exit our Mexico retail operations and  
our plan to sell the operating business. However, during the first quarter of 2019, after an 
extensive market evaluation, the decision was made to instead sell the assets of the business.

In the third quarter of 2019, we commenced a strategic review of the Canadian operations 
to improve execution and deliver long-term improved profitability in Canada. As a result, 
during the fourth quarter, we completed the closure of 28 under-performing stores with  
the remaining six planned closures to be completed in early fiscal 2020. 

See p. 21 in our 2019 10-K for more information.

102-11 Precautionary principle or approach 2020 Proxy Statement, p. 22 (Board’s role in the risk management process)

102-12 External initiatives CEO Letter; About Lowe’s & About This Report

102-13 Membership of associations About Lowe’s & About This Report; Political Involvement

STRATEGY

GRI 102: General disclosures 102-14 Statement from senior decision-maker CEO Letter

PLEASE ALSO SEE OUR SASB INDEX 

https://lowes.gcs-web.com/static-files/553cece5-19c5-4144-bb6a-fb1af1ec04ab
https://lowes.gcs-web.com/static-files/553cece5-19c5-4144-bb6a-fb1af1ec04ab
https://lowes.gcs-web.com/static-files/553cece5-19c5-4144-bb6a-fb1af1ec04ab
https://lowes.gcs-web.com/static-files/553cece5-19c5-4144-bb6a-fb1af1ec04ab
https://lowes.gcs-web.com/static-files/1faf7261-2934-48a9-ac2e-4d0bf9375377
https://www.loweslink.com/llmain/pubdocuments/sasb_table_2019cr.pdf
https://www.loweslink.com/llmain/pubdocuments/sasb_table_2019cr.pdf
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GRI STANDARD DISCLOSURE LOCATION / DIRECT ANSWER

ETHICS & INTEGRITY

GRI 102: General disclosures
102-16 Values, principles, standards and norms of behavior CEO Letter; Lowe’s Enterprise Strategy

102-17 Mechanisms for advice and concerns about ethics Ethics

GOVERNANCE

GRI 102: General disclosures 102-18 Governance structure Governance; Corporate Governance Guidelines

102-22 Composition of the highest governance body and its committees Proxy Statement

STAKEHOLDER ENGAGEMENT

GRI 102: General disclosures

102-40 List of stakeholder groups Stakeholder Engagement & Materiality

102-41 Collective bargaining agreements Certain associates in Canada are subject to collective bargaining agreements; 2019 10-K p. 8

102-42 Identifying and selecting stakeholders Stakeholder Engagement & Materiality

102-43 Approach to stakeholder engagement Stakeholder Engagement & Materiality

102-44 Key topics and concerns raised Material Topics; Sustainability Strategy & Goals

REPORTING PRACTICES

GRI 102: General disclosures

102-45 Entities included in the consolidated financial statements
2019 10-K, p. 5; Quantitative data included in this report does not contain Lowe’s Mexico, 
Orchard Supply Hardware or Maintenance Supply Headquarters, except for carbon data, 
which does include Maintenance Supply Headquarters.

102-46 Defining report content and topic Boundaries Material Topics

102-47 List of material topics Material Topics

102-48 Restatements of information

We have restated the following data: 2018 U.S. wood sourcing data; 2017–2018 Customer 
water bill savings data; 2017–2018 Water saved through WaterSense products data; 2018 
GHG emissions intensity data; 2017 SmartWay cumulative savings data; 2018 landfilled and 
recycled non-hazardous waste; all 2017 and 2018 hazardous waste generated data; 2018 
Waste intensity data; and 2018 Waste intensity reduction data. Details can be found in the 
data tables within this report.

102-49 Changes in reporting
There were no significant changes from the previous reporting period in the list of material 
topics and topic Boundaries.

102-50 Reporting period Calendar Year 2019

102-51 Date of most recent report June 2019

102-52 Reporting cycle Annual

102-53 Contact point for questions regarding the report Chris Cassell, Director of Corporate Sustainability: socialresponsibility@lowes.com

102-54 Claims of reporting in accordance with the GRI standards
This report references the GRI Standards, published in 2016, and the Occupational Health & 
Safety Standards updated in 2018.

102-55 GRI Content Index This Document

102-56 External assurance About Lowe’s & About This Report; External Assurance Report

https://newsroom.lowes.com/enterprise-strategy/
https://lowes.gcs-web.com/static-files/9e82f35a-4391-484f-ba35-07d9420b0f2e
https://lowes.gcs-web.com/proxy-statements
https://lowes.gcs-web.com/static-files/553cece5-19c5-4144-bb6a-fb1af1ec04ab
https://lowes.gcs-web.com/static-files/553cece5-19c5-4144-bb6a-fb1af1ec04ab
mailto:socialresponsibility%40lowes.com?subject=
https://www.loweslink.com/llmain/external_assurance.htm
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GRI CONTENT INDEX
TOPIC-SPECIFIC DISCLOSURES

GRI STANDARD DISCLOSURE LOCATION / DIRECT ANSWER

ECONOMIC

ANTI-CORRUPTION

GRI 103: Management approach

103-1 Explanation of the material topic and its Boundary Material Topics (Governance & Ethics)

103-2 The management approach and its components Ethics

103-3 Evaluation of the management approach Ethics

GRI 2015: Anti-corruption 205-2 Communication and training about anti-corruption policies and procedures Ethics

ENVIRONMENTAL

MATERIALS

GRI 103: Management approach

103-1 Explanation of the material topic and its Boundary Material Topics (Sustainable Sourcing)

103-2 The management approach and its components Sustainable Sourcing

103-3 Evaluation of the management approach Sustainable Sourcing

GRI 301: Materials
301-1 Materials used by weight or volume Sustainable Sourcing Data

Other: wood sourcing by region; certified wood products; wood products with FSC- or PSEFC-certification Sustainable Sourcing Data

ENERGY

GRI 103: Management approach

103-1 Explanation of the material topic and its Boundary Material Topics (Climate Change, Energy & Emissions)

103-2 The management approach and its components Climate Change, Energy & Emissions

103-3 Evaluation of the management approach Climate Change, Energy & Emissions

GRI 302: Energy

302-1 Energy consumption within the organization Climate Change, Energy & Emissions Data

302-3 Energy intensity Climate Change, Energy & Emissions Data

302-4 Reduction of energy consumption Climate Change, Energy & Emissions Data

Other: fuels used; electricity used Climate Change, Energy & Emissions Data
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GRI STANDARD DISCLOSURE LOCATION / DIRECT ANSWER

EMISSIONS

GRI 103: Management approach

103-1 Explanation of the material topic and its Boundary Material Topics (Climate Change, Energy & Emissions)

103-2 The management approach and its components Climate Change, Energy & Emissions

103-3 Evaluation of the management approach Climate Change, Energy & Emissions

GRI 305: Emissions

305-1 Direct (scope 1) GHG emissions Climate Change, Energy & Emissions Data

305-2 Indirect (scope 2) GHG emissions Climate Change, Energy & Emissions Data

305-4 GHG emissions intensity Climate Change, Energy & Emissions Data

305-5 Reduction of GHG emissions Climate Change, Energy & Emissions Data

Other: EPA smartway savings; CDP climate change score Climate Change, Energy & Emissions Data; Transportation Data

EFFLUENTS & WASTE

GRI 103: Management approach

103-1 Explanation of the material topic and its Boundary Material Topics (Waste)

103-2 The management approach and its components Waste

103-3 Evaluation of the management approach Waste

GRI 306: Waste
306-2 Waste by type and disposal method Waste Data

Other: waste intensity; waste intensity reduction Waste Data

SUPPLIER ENVIRONTMENTAL ASSESSMENT

GRI 103: Management approach

103-1 Explanation of the material topic and its Boundary Material Topics (Supplier Social & Environmental Practices)

103-2 The management approach and its components Supplier Social & Environmental Practices

103-3 Evaluation of the management approach Supplier Social & Environmental Practices

GRI 308: Supplier environmental assessment 308-1 New suppliers that were screened using environmental criteria Supplier Social & Environmental Practices; 100%

ECO-PRODUCTS

GRI 103: Management approach

103-1 Explanation of the material topic and its Boundary Material Topics (Eco-Products)

103-2 The management approach and its components Eco-Products

103-3 Evaluation of the management approach Eco-Products

Disclosure Other: ENERGY STAR® and Watersense® products; customer savings from ENERGY STAR® and Watersense® products Eco-Products Data
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GRI STANDARD DISCLOSURE LOCATION / DIRECT ANSWER

SOCIAL

EMPLOYMENT

GRI 103: Management approach

103-1 Explanation of the material topic and its Boundary Material Topics (Associate Well-Being)

103-2 The management approach and its components Associate Well-Being

103-3 Evaluation of the management approach Associate Well-Being

GRI 401: Employment

401-1 New employee hires and employee turnover Associate Well-Being Data

401-2 Benefits provided to full-time employees that are not provided to temporary or part-time employees Associate Well-Being

Other employees participating in health insurance and 401(K) plans; employee relief fund; employees completing employee 
opinion survey

Associate Well-Being Data

OCCUPATIONAL HEALTH & SAFETY

GRI 103: Management approach

103-1 Explanation of the material topic and its Boundary Material Topics (Store & Workplace Safety)

103-2 The management approach and its components Store & Workplace Safety

103-3 Evaluation of the management approach Store & Workplace Safety

GRI 403: Occupational health & safety

403-1 Occupational health and safety management system Store & Workplace Safety

403-2 Hazard identification, risk assessment, and incident investigation Store & Workplace Safety

403-3 Occupational health services Store & Workplace Safety

403-4 Worker participation, consultation, and communication on occupational health and safety Store & Workplace Safety

403-5 Worker training on occupational health and safety Store & Workplace Safety

403-6 Promotion of worker health Associate Well-Being

403-7 Prevention and mitigation of occupational health and safety impacts directly linked by business relationships Store & Workplace Safety

403-8 Workers covered by an occupational health and safety management system1 100%

403-9 Work-related injuries Store & Workplace Safety Data

403-10 Work-related ill health Store & Workplace Safety Data

1In 2019, we are reporting this metric at the global level, previously we had only reported on the U.S.
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GRI STANDARD DISCLOSURE LOCATION / DIRECT ANSWER

TRAINING & EDUCATION

GRI 103: Management approach

103-1 Explanation of the material topic and its Boundary Material Topics (Associate Development)

103-2 The management approach and its components Associate Development

103-3 Evaluation of the management approach Associate Development

GRI 404: Training and education

404-1 Average hours of training per year per employee Associate Development Data

404-2 Programs for upgrading employee skills and transition assistance programs Associate Development

Other: hours of training invested in leaders Associate Development Data

DIVERSITY & EQUAL OPPORTUNITY

GRI 103: Management approach

103-1 Explanation of the material topic and its Boundary Material Topics (Culture, Diversity & Inclusion)

103-2 The management approach and its components Culture, Diversity & Inclusion

103-3 Evaluation of the management approach Culture, Diversity & Inclusion

GRI 405: Diversity and equal opportunity 405-1 Diversity of governance body members and employees by gender, age group, and minority Culture, Diversity & Inclusion Data; 2020 Proxy Statement p. 10

LOCAL COMMUNITIES

GRI 103: Management approach

103-1 Explanation of the material topic and its Boundary Material Topics (Community Development & Resiliency)

103-2 The management approach and its components Community Development & Resiliency

103-3 Evaluation of the management approach Community Development & Resiliency

GRI 413: Local communities
413-1 Operations with local community engagement, impacts assessments, and development programs Charitable Giving

Other: total charitable giving; total associate volunteer hours; total stores participation in a Lowe’s heroes project Community Engagement Data

SUPPLIER SOCIAL ASSESSMENT

GRI 103: Management approach

103-1 Explanation of the material topic and its Boundary Material Topics (Supplier Social & Environmental Practices)

103-2 The management approach and its components Supplier Social & Environmental Practices

103-3 Evaluation of the management approach Supplier Social & Environmental Practices

GRI 414: Supplier social assessment 414-1 New suppliers that were screened using social criteria Supplier Social & Environmental Practices: 100%

https://lowes.gcs-web.com/static-files/1faf7261-2934-48a9-ac2e-4d0bf9375377
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GRI STANDARD DISCLOSURE LOCATION / DIRECT ANSWER

PUBLIC POLICY

GRI 103: Management approach

103-1 Explanation of the material topic and its Boundary Material Topics (Governance & Ethics)

103-2 The management approach and its components Political Involvement

103-3 Evaluation of the management approach Political Involvement

GRI 415: Public policy 415-1 Political contributions Governance, Ethics, & Political Involvement Data

CUSTOMER HEALTH & SAFETY

GRI 103: Management approach

103-1 Explanation of the material topic and its Boundary Material Topics (Product Health & Safety)

103-2 The management approach and its components Product Safety

103-3 Evaluation of the management approach Product Safety

GRI 416: Customer health & safety 416-1 Assessment of the health and safety impacts of product and service categories Product Safety Data

CUSTOMER PRIVACY

GRI 103: Management approach

103-1 Explanation of the material topic and its Boundary Material Topics (Privacy & Data Security)

103-2 The management approach and its components Privacy & Data Security

103-3 Evaluation of the management approach Privacy & Data Security

GRI 418: Customer privacy 418-1 Substantiated complaints concerning breaches of customer privacy and losses of customer data Due to confidentiality restraints, we are not disclosing this information.
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©2020 Lowe’s. All rights reserved. Lowe’s and the  
gable design are registered trademarks of LF, LLC.

This report includes “forward-looking statements” within the meaning of the Private Securities Litigation Reform Act of 1995.  Statements 
including words such as “believe”, “expect”, “plan”, “estimate”, “will”, “should”, “may”, “strategy”, “potential”, “opportunity” and similar ex-
pressions are forward-looking statements.  Forward-looking statements involve expectations, projections, and assumptions about our sus-
tainability program and goals and business outlook, priorities, expectations, and intentions.  Although we believe there is a reasonable 
basis for these forward-looking statements, actual results may differ materially from those expressed or implied in such statements due 
to a number of risks and uncertainties, and we can give no assurance that such statements will prove to be correct.  Such risks and uncer-
tainties include, but are not limited to, those described in “Item 1A - Risk Factors” included in our most recent Annual Report on Form 10-K 
and as may be updated from time to time on Form 10-Q or other subsequent filings with the SEC.  All such forward-looking statements 
speak only as of the date they are made, and we do not undertake any obligation to update these statements other than as required by law. 


